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DYNAMITERS  CONFESS. 


PERKINS  WINS  FIGHT. 


SUDDEN  TERMINATION  OF  THE 
McNAMARA  TRIAL  AT 
LOS  ANGELES. 


END  OF  A  SEVEN  YEARS'  WAR 
BETWEEN  COL.  BLETHEN 
AND  HIMSELF. 


Both  Newspaper  Publishers  Spent 
Large  Sums  of  Money  in  An  Ef¬ 
fort  to  Control  the  Field  at  Bell¬ 
ingham  and  Vicinity — Col.  Blethen 
Sells  Out  His  Papers  and  Retires 
Gracefully  from  the  Contest. 

{Special  Correspondence.)  j 

Bellingham,  Wash.,  Nov.  23. — 
seven  years’  newspaper  war  lietween  Col. 
.•\.  J.  Blethen,  of  the  Seattle  Times,  and 
S.  -A.  Perkins,  of  Tacoma,  owner  of  the 
Perkins  Press,  in  which  several  hundred 
thousand  dollars  has  been  expended,  ter¬ 
minated  yesterday  with  the  transfer  of 
the  Blethen  papers  of  this  city  to  a  local 
syndicate  headed  by  E.  W.  Purdy.  This 
leaves  Mr.  Perkins’  paper,  the  Herald,  in 
control  of  the  situation.  The  fight  has 
been  watched  with  inten.-e  interest  by 
newspaper  men  throughout  the  United 
States,  among  whom  it  was  regarded  as 
the  most  expensive  fight  for  a  news¬ 
paper  field  ever  made  in  any  city  under 
the  20b,000  class. 

The  war  started  in  September,  1!HU. 
when  Col.  Blethen  established  the  Puget 
Sound  .American  with  the  avowed  pur¬ 
pose  of  wresting  the  control  of  the  field 
from  S.  -A.  Perkins,  who  had  acquired 
the  Fairhaven  Herald  in  .At  gust  the  pre¬ 
ceding  year.  With  it  Mr.  Perkins  ac¬ 
quired  the  .Associate  Press  membership 
for  the  evening  service  for  the  cities  of 
Fairhaven  and  Whatcom,  rival  munic¬ 
ipalities  lying  within  contiguous  boun¬ 
daries. 

PERKINS  lU'YS  THE  HEKALIP. 

His  first  move  upon  acquiring  the 
Herald  was  to  open  a  campaign  for  the 
consolidation  of  the  two  towns,  a  con¬ 
summation  which  leading  citizens  of 
both  towns  had  tried  in  vain  to  accom- 
pli.sh  during  the  preceding  ten  years. 
Within  sixty  days  after  the  campaign 
was  begun  by  the  Herald  an  election 
to  consolidate  was  ordered  and  was  car¬ 
ried  by  a  decisive  majority.  On  the 
first  day  of  the  following  January  the 
cities  became  legally  united  under  the 
name  of  Bellingham,  and  the  small 
daily  in  a  village  of  4,000  which  Mr. 
Perkins  bought  in  .August  became  a 
pretentious  newspaper  of  metropolitan 
aspirations  in  a  city  of  22,000  in  less 
than  six  months. 

Before  buying  the  Herald  Mr.  Per¬ 
kins  had  achieved  phenomenal  success 
with  his  Tacoma  News  and  Ledger, 
which  he  took  as  moribund  properties, 
and  at  once  placed  them  in  the  front 
rank  of  Coast  newspapers.  His  suc¬ 
cess  with  these  Tacoma  properties  was 
followed  by  similar  achievements  in 
Olympia  and  Everett,  and  with  the  pur¬ 
chase  of  the  Bellingham  Herald  was 
completed  the  chain  of  newspaper  prop¬ 
erties  which  has  since  been  known  as 
“The  Perkins  Press.’’ 

INVADES  BELLINGHAM. 

Seattle  newspapers  regarded  Belling¬ 
ham  as  their  territory  and  resented  the 
entrance  of  the  Perkins  papers  in  that 
field.  This  led  Col.  Blethen  to  establish 
in  Bellingham  an  evening  paper  on  an 
elaborate  scale.  A  modern  plant. 
(Continued  on  />ogc  10.) 


ARTHUR  BRISBANE, 

EDITOR  OF  THE  NEW  YORK  EVENING  JOURN.VL. 


PROVIDES  A  LECTURE  COURSE. 


IMPOSING  ON  PUBLISHERS. 


Canon  City  Record  Gives  Its  Readers 
Free  Entertainment. 

The  Canon  City  (Col.)  Daily  Record, 
of  which  Guy  U.  Hardy  is  publisher  and 
editor,  has  shown  considerable  enter¬ 
prise  in  providing  Canon  City  with  a 
lecture  course  at  its  own  expense.  The 
list  of  talent  includes  Dr.  Elmer  E. 
Higley,  pastor  of  the  Grace  Methodist 
Church  in  Denver;  ex-Governor  Henry 
A.  Buchtel,  Dr.  William  F.  Slocum, 
president  of  Colorado  College  at  Colo¬ 
rado  Springs,  and  Dr.  Z.  X.  Snyder, 
president  of  the  State  Teachers  College 
at  Greeley,  Col.  In  addition,  an  enter¬ 
tainment  was  scheduled  for  the  children 
on  Thanksgiving  afternoon.  The  opera 
house  was  hireil  for  this  purpose,  and  a 
moving-picture  show,  interspersed  with 
displays  of  magic  by  Magician  Greene, 
was  given. 

The  Record  will  not  derive  any  direct 
money  benefit  from  the  lecture  course. 
Someone  has  a^ked  Mr.  Hardy  how  the 
Record  can  afford  to  give  entertain¬ 
ments.  His  reply  was  that  he  docs  not 
expect  to  get  his  money  back  and  that 
he  can  afford  the  expense.  He  said  he 
1  wanted  to  Ix.-nefit  the  people. 


Michigan  Newspapers  Resent  Plate 
House  Advertising. 

The  Traverse  City  (Mich.)  Eagle 
calls  attention  to  the  fact  that  many  of 
the  village  papers  published  in  Western 
Michigan  that  are  dependent  upon  pat¬ 
ent  insides  for  their  weekly  issues  are 
having  their  troubles  on  account  of  the 
advertising  boosting  Western  Canada 
that  is  foisted  upon  them  by  the  plate 
houses  without  their  consent.  This  line 
of  advertising  has  become  so  obnoxious 
that  in  many  instances  the  editors  have 
been  compelled  to  run  editorials  in  the 
same  issue  disclaiming  any  responsibil¬ 
ity  in  the  matter  and  setting  forth  that 
the  advantages  offered  by  the  State  of 
Michigan  are  far  better  than  those  of 
the  frost  ainl  drought  ridden  regions  of 
the  north. 

The  land  sharks  who  are  paying  for 
this  kind  of  advertising  are  not  receiv¬ 
ing  any  benefits  from  the  advertising 
that  is  being  put  in  this  class  of  papers 
on  account  of  the  hostility  of  the  pub¬ 
lishers  and  the  sentiment  of  the  people 
in  the  territory  in  which  the  papers  cir¬ 
culate.  The  Michigan  Press  Association 
wilt  undoubtedly  take  up  the  mtvtter  at 
1  llie  next  convention. 
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Clubman,  a  new  magazine,  has  appeared. 
It  is  devoted  to  polo  in  this  country 
and  abroad. 

.Meridex,  Conn. — The  Meriden  Demo¬ 
crat  made  its  first  appearance  as  a  bi¬ 
weekly  issue  in  Meriden  last  week. 

Mor.avi.v,  X.  V. — The  Independent,  a 
new  weekly  newspaper,  will  soon  make 
its  debut  in  this  village. 

Bergen,  X.  V. — The  Bergen  Review 
is  a  new,  bright  eight-column,  eight- 
page  weekly  newspaper  which  is  sexm  to 
make  its  appearance  in  this  village,  with 
L.  J.  Swarthout  as  editor  and  pro¬ 
prietor. 


building  was  criminally  destroyed  by  the 
blaze  of  dynamite,  and  we  have  believed 
from  the  beginning  that  the  crime  was 
committed  at  the  behest  of  organized 
labor.  But  as  to  this,  we  have  patiently 
waited  for  the  production  of  the  evi¬ 
dence,  desiring  on'y  a  fair  trial. 

“a  TRU'MI'H  of  TRl'TH  AXI>  LAW."  { 

“The  result  of  the  confession  of  the 
McNamara  brothers  in  open  court  is  a 
great  triumph  for  truth  and  law.  It 
vindicates  our  contention.  It  is  proof  of 
what  we  suspected  from  the  outset,  that 
this  unexampled  crime  was  either  in¬ 
spired  by  organized  labor  or  was  done 
by  desperate  members  of  organized  labor 
who  knew  beforehand  that  they  would 
have  the  sympathy  of  their  lawless  fel¬ 
lows.  The  confessions  are  timeA-.  and 
render  unnecessary  the  complete  proving 
of  the  charges  through  the  evidence 
ready  to  be  produced  in  court  by  the 
prosecution’s  officers,  a  mass  so  strong, 
direct  and  indispu.ablc  as  to  rentier  con¬ 
viction  certain. 

"1  have  never  denied  the  right  of  la¬ 
borers  of  all  clas^es  to  organ  zc  and  act 
within  the  limitations  of  law.  But  the 
necessity  t>f  obedience  to  law  (  n  the  part 
of  all  workmen,  citizens  .ind  all  em¬ 
ployers.  large  and  small,  is  a  supreme 
necessity  if  we  are  to  have  peace  in  the 
republic  and  preserve  the  (iovernment 
under  which  we  live. 

“Nobody  can  be  more  glad  than  1 
would  lie  if  organized  labor  as  a  whole 
shall  rise  to  the  height  of  purging  its 
ranks  of  lawless  methods,  principles, 
purposes  and  persons.  Should  it  do 
this  it  will  put  itself  in  the  right  and 
obtain  life  and  power,  which  it  can  never 
obtain  otherwise.  Thus  it  can  live  in 
usefulness  and  honor,  instead  of  dying 
in  infamy. 

"I  declare  that  I  would  gladly  see  or¬ 
ganized  lalwr  thus  purge  itself  for  its 
own  good,  the  country’s  good  .and  the 
cause  of  labor  broadly.  But,  if  need  be 
the  battle  will  go  on  from  our  vantage 
IHiint  of  liberty  and  law,  for  wc  cannot 
surrender,  and  tlie  .Vnierican  peiijile  will 
never  surrender  tbeir  indu.strial  rights 
and  liberties." 

SENTENCES  I’RONOUXCEU. 

Judge  Borilwell  on  .'Saturday  sentenced 
James  B.  McNamara  to  imprisonment 
for  life  and  his  brother,  John  J.  Mc¬ 
Namara,  for  fifteen  years  in  prison 


TAFT  REBUKES  JOURNALIST. 


Charles  1).  Hilles.  has  repudiated  an  al¬ 
leged  interview  with  him  recently  pub¬ 
lished  in  the  Paris  Mat  n.  The  official 
statement  was  in  part  as  follows ; 

“.\n  alleged  interview  in  the  .Matin, 
of  Paris,  purporting  to  (piote  the  Presi¬ 
dent  on  certain  phases  of  the  attitude 
of  the  Government  of  the  United  States 
toward  certain  foreign  affairs  was  this 
morning  brought  to  the  attention  of  the 
secretary  to  the  President. 

“The  gentleman  who  wrote  the  inter¬ 
view  was  one  of  a  very  large  number 
received  during  a  busy  morning,  and 
no  interview  whatever  was  authorized.” 

The  French  correspondent  referred  to 
in  the  official  statement  is  Francois  de 
Tessan,  a  representative  of  the  Matin 
and  La  Liberte,  who  is  now  in  New 
York.  He  was  introduced  to  the  Presi¬ 
dent  by  the  secretary  of  the  French 
Embassy,  and  bore  letters  from  the 
French  Ambassador. 


HAMPTON-COLUMBIAN  TO  GO  ON 


New  Company  Plans  to  Resume  Pub¬ 
lication  of  Magazine. 

Publication  of  the  Hampton-Colum- 
bian  Magazine  will  be  resumed  with  the 
January  number  if  present  expectations 
of  the  management  are  fulfilled.  It  was 
decided  to  omit  publication  for  Decem¬ 
ber. 

A.  Gordon  Murray,  president  of  the 
New  Hampton  Publishing  Co.,  formed 
after  the  bankruptcy  of  the  Columbian- 
Sterling  Co.,  said  this  week  that  the 
determination  to  go  ahead  depended  on 
the  response  received  to  the  invitation 
to  stockholders  to  subscribe  to  an  as¬ 
sessment  of  10  per  cent,  on  the  hold¬ 
ings. 


GEN.  HARRISON  G.  OTIS, 

LOS  ANGELES  TI.MES  III  ILltlNG  THAT  WAS  DF.STROVEU  BY  DYNA.MITE  OCTOBER  1,  1010. 


.\ngeles  Times.  The  estimated  loss  on 
the  building  and  the  plant  was  $o(m),000. 

It  was  about  twenty  years  ago  that 
the  Los  .\ngeles  Times  was  changed  to 
a  non-union  shop.  Since  then  General 
Otis  has  lieen  regarded  by  labor  unions 
as  one  of  their  enemies.  His  life  had 
been  threatened  on  several  occasions. 
It  was  supposed  at  the  time  of  the 
blowing  up  of  the  building  that  it  had 
been  done  to  get  even  with  General  Otis 
because  of  his  opposition  to  the  union. 

Rewards  amounting  to  $lh0,h00  were 
offered  for  the  arrest  and  conviction  of 
the  criminals. 


the  prosecution  to  come  to  an  agreement  | 
in  the  matter.  The  district  attorney  had 
acted  entirely  without  regard  to  Mr.  | 
Steffens  and  on  lines  decided  upon  lie-  i 
fore  the  latter  appeared  on  the  scene." 

.\fter  Judge  Bordwell's  .statement  had  | 
been  read  by  Mr.  Steffens  be  dictated  a  | 
statement  in  reply,  in  which  he  said ;  j 

STEFFENS’  REPLY.  j 

“It  would  be  unfortunate  if  a  big  pub-  1 
lie  act  which,  rightly  carried  out.  might  , 
have  spread  understanding  and  a  better 
feeling  over  the  very  sore  spots  in  our 
civilization  should  be  decried  into  a  per-  j 
sonal  controversy  as  to  whom  the  credit  j 
(or  the  blame)  for  it  is  due.  .■Xnd  I 
shall  not  contend  for  the  laurels.  Judge  i 
Bordwell  is  right  when  he  says  that  I 
did  not  bring  about  the  reversal  of  the 
pleas  in  the  McNamara  cases.  But  he 
is  wrong  when  he  says  that  I  claim  the 
credit  (or  the  blame)  for  it. 

“Some  of  the  men  who  worked  the 
hardest  for  the  settlement  said  I  did  it. 
Harry  (Thandlcr  put  it  in  bis  paper,  the 
Times.  Mr.  Earl’s  paper,  the  Tribune, 
printed  a  story  to  that  effect. 

WERE  m’namaras  “heroes"? 

1  “I  would  rather  go  to  the  penitentiary 
with  the  McNamara  ‘heroes’  than  be 
classed  with  Judge  Bordwell  and  District 
I  Attorney  Fredericks,  admitting  that  the 
I  action  taken  to-day  was  prompted  not  by 
:  mercy  but  by  wisdom  and  the  desire  to 
I  save  the  county  money.” 
j  The  crime  for  which  the  McNamaras 
;  were  sentenced  was  committed  on  Oct. 

1,  1910,  at  about  1  o’clock  in  the  morn- 
I  ing.  The  explosion  of  dynamite 
I  wrecked  the  building  and  killed  twenty- 
1  one  people — all  employes  of  the  Los 


School  of  Journalism  Site  Selected. 

/\  site  for  the  new  School  of  Jour¬ 
nalism  to  be  erected  at  Columbia  Uni¬ 
versity  has  been  selected  by  the  officers 
of  that  institution.  It  is  located  at  the 
southeast  corner  of  Broadway  and  116th 
street.  Work  upon  the  building,  which 


NOVEMBER 


In  November  The  New  York 
rimes  published  693,11T2  lines  of  ad¬ 
vertisements,  compared  with  (i23,59-'i 
lines  in  November,  1910,  a  gain  of 
69,.>S7  lines. 

The  New  York  Times  offers  the 
most  economical  means  of  reaching 
the  largest  number  of  people  having 
purchasing  power.  In  the  metropol¬ 
itan  district  of  7,000,000  inhabitants 
The  New  York  Times  enters  more 
better-class  homes  than  any  other 
New  York  morning  or  evening 
newspaper. 
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In  Advertising  Supremacy 

the 

New  York  World 

Leads  All  Other  Newspapers 

During  November,  1911,  it  printed  .  .  1,052,314  Agate  lines 

The  Herald,  its  Nearest  Competitor,  Ccirried  816,551  Agate  lines 
TTie  World’s  Lead  over  the  Herald  was  235,763  Agate  lines 

Moreover,  the  amount  of  advertising  carried  by  the  World  in  November 
exceeded  the  amount  printed  by  both  the  Times  and  the  Press  by 
150,970  lines. 

The  World’s  GAIN  over  its  record  for  November,  1910,  was  30,821  lines. 
The  Herald’s  LOSS  during  the  same  period  was  42,987  lines. 

The  World’s  largest  GAIN  in  any  one  class  of  advertising  was  61,613 
lines  in  Dry  Goods  Advertising.  The  Herald’s  gain,  1 9,908  lines,  was  only 
one-third  of  this  amount. 

The  above  statistics  are  taken  from  the  Evening  Post’s  Advertising  Record  and  their  accuracy 
cannot  be  questioned. 

What  Do  These  Figures  Mean  ? 

They  mean  that  ADVERTISERS,  both  Local  and  National, 
recognize  THE  WORLD  as  the  Best,  and  therefore  the 

Most  Productive  Newspaper  Medium  in  the  United  States 
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WASHINGTON  GOSSIP. 

S.  P.  ALLEN,  OF  THE  NEW  YORK 
HERAIJ>,  MADE  ASSISTANT 
SECRETARY  TO  MR.  TAFT. 

Line  Up  of  the  Correipondente  at 
the  Opening  Session  of  Congress — 
Walter  J.  Fahey  Resigns  in  Order  | 
to  Go  Into  the  Land  Business  in  j 
Wyoming — Cleveland  Leader’s  New  \ 
Representative  is  Frank  G.  Hard. 

(Special  CorrcsI'oiiJcrcc.) 

\\'a.suix(;t<)X,  Doc.  •’>. — In  additinn  to 
the  list  of  chanf’es  in  the  Press  (jallery 
printed  in  Thk  Ei;itor  and  Publisher 
last  week  there  are  a  large  number  of 
others  to  be  announeed,  but  it  is  impos¬ 
sible  at  this  writing  to  give  them  all, 
because  many  correspondents  are  still 
awaiting  orders  from  their  home  offices 
regarding"  tilling  places  on  their  Wash- 
ington  staffs,  and  not  a  few  corre¬ 
spondents  had  not  arrived  in  Washing¬ 
ton  when  Congress  opened.  There  are 
a  lot  of  the  regulars  in  evidence,  how¬ 
ever.  Nearly  all  of  them,  in  accordance 
with  a  custom  of  hoary  antiquity,  pre¬ 
sented  themselves  on  the  formal  open¬ 
ing  of  Congress  and  listened  to  the 
opening  invi^cation  of  the  chapl.ains  in 
one  House  or  the  other. 

Oscar  King  Davis,  of  the  New  Ytirk 
limes;  George  (iriswold  Hill,  of  the 
New  York  Tribune;  Jackson  Tinker,  ol 
the  New  York  Press;  H.  Parker  Willis, 
of  the  New  York  Journal  of  Commerce; 
Harry  I-.  Dunlap,  of  the  Xew  York 
World ;  Reginald  Schroeder,  of  the  Xew 
York  Staats-Zeitung ;  I'ilting  A.  h'owler, 
of  the  Xew  York  Sun;  John  Snure,  of 
the  Globe;  John  K.  Stauffer,  of  the 
Mail,  and  Kdward  B.  Clark,  of  the  Post, 
were  among  the  Xew  York  journalists 
who  heard  the  gavel  fall.  Henry 
Shrtiff  Brown,  of  the  Herald,  and  Will¬ 
iam  Hoster,  of  the  American,  were 
missed,  but  both  are  busy  with  important 
work  for  the  home  office  and  they  may 
lie  with  us  again, 

STALWARTS  ox  DECK. 

Other  “stalwarts”  in  the  newspaper 
world  who  attended  the  opening  of  Con¬ 
gress  were  William  E.  Brigham,  of  the 
Boston  Transcript;  hirnest  G.  Walker, 
of  the  Boston  Herald;  A.  Maurice  Low, 
of  the  Boston  Globe  and  London  Morn¬ 
ing  Post;  John  Lorance,  of  the  Boston 
.\dvertiscr;  Leroy  T.  Vernon,  of  the 
Chicago  Daily  Xews;  Sumner  M.  Cur¬ 
tis.  of  the  Chicago  Record-Herald;  J. 
Callan  O’Laughlin,  of  the  Chicago  Trib- 


(Eti^niug.misamsiiL 

Home  Circolatlon  not  Street  Sales 

is  what  counts  in  making  advertis¬ 
ing  profitable. 

THE  EVENING  WISCONSIN 
MILWAUKEE'S  POPULAR  HOME  PAPER 

is  admittedly  the  HOME  paper  of 
Milwaukee.  Every  paper  goes  di* 
rect  into  the  HOME  of  a  buyer. 
Milwaukee  is  the  most  prosperous 
city  in  the  country,  and  its  well- 
paid  artisans  have  the  money 
wherewith  to  buy,  and  they  believe 
in  the  honesty  and  integrity  of  The 
Evening  Wisconsin. 

What  have  you  to  offer? 


Ririd  •zmminatioD  of  circulation  com* 
plotod  by  the  Association  of  American 
Advertisers. 

JOHN  W.  CAJNPSIE.  Biutsett  Mssscer. 

FOREIGN  ADVERTISING  REPRESENTATIVES 
CHARLES  H.  EDDY.  EDDY  ft  VIRTUE. 
Metroaolitss  Bsildist  Peeples  Css  Boildiac 

NEW  YORK  CHICAGO 


uiie;  Gus  J.  Karger,  of  the  Cincinnati 
Times-Star  and  press  agent  for  the 
W  bite  House ;  .Angus  MeSween,  of  the 
Philadelphia  Xorth  .\merican;  Maurice 
Splain,  of  the  Philadelphia  Record, 
Pittsburg  Post  and  Sun — in  fact,  so 
many  that  it  would  take  up  columns  to 
catalogue  them  all. 

ALLEX’s  GOOD  LUCK. 

One  of  the  most  interesting  announce¬ 
ments  to  the  newspaper  men  of  the 
Capital  made  in  many  months  is  that 
Sherman  P.  Allen  has  resigned  from 
the  staff  of  the  New  York  Herald, 
where  he  had  won  great  credit  for  his 
sagacity  and  industry,  to  accept  from 
President  Taft  an  appointment  as  his 
assistant  secretary.  Mr.  .Allen  will  re¬ 
ceive  a  salary  of  $4,000  a  year. 

When  .Assistant  Secretary  of  the  Navy 
Darling  came  to  Washington  he  brought 
Sherman  .Allen  with  him  from  Ver¬ 
mont,  where  he  was  born,  in  Burlington. 
Mr.  .Allen  remained  in  the  Navy  Depart¬ 
ment  when  Mr.  Darling  gave  way  to 
■Assistant  Secretary  Newberry,  and  con¬ 
tinued  with  Mr.  Newberry  until  1907, 
when  he  joined  the  staff  of  the  New 
York  Herald.  He  had  neswpaper  ex¬ 
perience  in  Vermont  before  he  came  to 
Washington,  and  he  proved  to  be  a  valu¬ 
able  m.m  in  his  new  place. 

In  addition  to  this,  Mr.  Allen  pos¬ 
sessed  rare  qualities  of  tact',  diplomacy 
and  suave  geniality,  which  made  him 
popular  with  his  associates  and  an  agree¬ 
able  visitor  in  official  circles  wherever  ^ 
his  duty  took  him.  He  covered  the  | 
White  House  much  of  the  time  and  j 
made  many  trips  with  the  President, 
who  formed  a  fondness  for  him.  He 
was  also  popular  with  Secretary  Hilles 
and  with  the  general  staff  at  the  White 
House. 


■MAY  BECOME  SECRETARY. 

It  is  thought  by  many  that  Mr.  Hilles 
will  be  given  the  management  of  the 
Presidential  campaign,  in  which  case  Mr. 
•Allen  would  quite  probably  succeed  to 
the  secretaryship.  His  appointment  has 
been  highly  popular  with  the  many  cor¬ 
respondents  in  Washington,  and  his  ele¬ 
vation  would  doubtless  gratify  them  still 
1  more. 

Walter  J.  Fahey  has  resigned  his 
Washington  connections  and  has  gone 
to  Wyoming  to  engage  in  the  land  busi¬ 
ness.  Mr.  Fahey  won  a  reputation  in 
Washington  on  the  staff  of  the  Munscy 
papers.  Last  year,  after  the  Tribune 
was  established  in  Los  .Angeles,  he  was 
appointed  correspondent  for  that  paper, 
and  when  the  La  Follettc  Progressive 
Organization  established  headquarters 
here  last  summer  he  was  made  head  of 
its  publicity  department.  Besides  these 
positions  Mr,  Fahey  represented  other 
papers  in  Washington. 

OUTCOME  OF  WYOMING  TRIP. 

I-ast  summer,  with  about  twenty  other 
newspaper  correspondents,  Mr.  Fahey- 
accepted  an  invitation  to  visit  Wyoming 
and  tour  the  Yellowstone  Park.  Ac¬ 
quaintances  he  made  on  the  trip  resulted 
in  his  new  business  connections. 

Edward  G.  Lowry,  managing  editor  of 
j  the  New  York  Evening  Post,  came  down 
I  to  see  Congress  open  and  to  look  over 
i  the  Washington  bureau  of  his  paper,  of 
which  he  long  was  the  chief. 

According  to  the  new  Congressional 
Directory,  the  Washington  bureau  of  the 
New  York  Herald  is  manned  by  Robert 
Halsey  Patchin,  Donald  A.  Craig,  John 
Corrigan  and  Albert  Whiting  Fox.  Mr. 
Patchin,  as  stated  last  week,  is  chief  of 
the  bureau.  Mr.  Corrigan,  -A-ho  is  also 


correspondent  for  the  Atlanta  Constitu¬ 
tion,  will  cover  the  Senate  for  the  Her¬ 
ald.  Mr.  Craig  is  assigned  to  the  House 
and  Mr.  Fox  (also  accredited  to  the 
Paris  Herald)  will  be,  as  formerly,  the 
Herald’s  main  reliance  for  news  from 
the  State,  War  and  Navy  departments. 

PATCHI.X  ARRIVES  IN  CHINA. 

Philip  H.  Patchin,  who  was  formerly 
with  the  New  York  Sun’s  local  bureau, 
and  afterward  filled  the  position  of  chief 
of  the  division  of  information  at  the 
State  Department,  has  arrived,  with  his 
wife,  at  Peking,  where  he  will  represent 
a  new  daily  recently  established  at 
Shanghai.  In  addition  to  his  other  du¬ 
ties,  Mr.  Patchin  will  write  for  the  New 
York  Tribune,  and  his  correspondence  is 
now  appearing  in  that  paper. 

William  Leavitt  Stoddard,  one-time 
exchange  editor  of  the  Youth’s  Com¬ 
panion,  and  later  a  clerk  at  the  White 
House  in  charge  of  press  and  publicity 
matters,  has  taken  a  position  with  the 
Washington  bureau  of  the  Boston 
Transcript. 

Edward  B.  Clark  has  been  appo’nted 
Washington  correspondent  of  the  Xew 
York  Evening  Post,  succeeding  Edward 
G.  Lowry,  who  was  made  managing  ed¬ 
itor  of  that  paper.  Leroy  X’ernon  will 
also  he  with  the  Washington  bureau  of 
the  Post. 

Frank  (i.  Hard  has  been  assigned  by 
the  Cleveland  Le  nder  from  the  home  of¬ 
fice  to  .succeed  F.  Jesse  Conway  as 
Washii’gton  correspomlent.  Mr.  Con¬ 
way  has  joined  the  staff  of  the  .Asso¬ 
ciated  Press.  He  is  assigned  to  the 
Capital  staff,  covering  the  House  of 
Representatives.  Mr.  Conway  last  year 
was  attached  to  the  Ne->v  York  World 
bureau.  He  is  considered  an  excep¬ 
tionally  capable  newspaper  man. 

CELEBRATES  CrflLDEX  WEDDING. 

Major  John  M.  Carson,  for  many 
years  chief  of  the  VYashington  bureau 
of  the  New  York  Times  and  Philadel¬ 
phia  Ledger,  and  since  his  retirement 
from  newspaper  work  chief  of  the  Bu¬ 
reau  of  Manufactures,  Department  of 
Commerce  and  Labor,  until  he  was 
given  a  roving  commission  to  go  abroad 
in  the  interests  of  American  commerce, 
has  just  celebrated  his  golden  wedding. 

A  Washington  newspaper  man  got 
“peeved”  last  week  because  his  salary  was 
cut  to  $10,000  a  year.  He  had  been  get¬ 
ting  $30,000.  (Note— This  is  true  as  it 
stands,  but  it  may  be  well  to  add  that 
the  newspaper  man  was  John  R.  Mc¬ 
Lean,  chief  proprietor  of  the  Cincinnati 
Enquirer  and  the  Washington  Post,  and 
that  the  job  he  threw  up  was  the  presi¬ 
dency  of  the  Washington  Gaslight  Co.) 


How  the  Big  Stores  of  Philadelphia 
Sell  Things  to  Germans 

It’s  interestitif;  to  know  thst  the  great 
department  stores  of  Wanamaker,  Gim- 
bet  Bros.,  Strawbridge  &  Clothier,  Snel- 
lenburg’s  and  Lit  Bros,  use  over  two 
million  linet  a  year  to  tell  their  mer¬ 
chandise  stories  in  the 

German  Gazette 

The  Leading  German  paper  in  a  city 
with  SO, 000  German  homes.  This  paper 
carries  the  advertising  of  all  the  pro¬ 
gressive  houses  The 

Evening  Democrat 
Snndny  Gazette  Weekly  Gazette 
Also  reach  certain  exclusive  fields  and 
prove  their  value  to  the  advertiser.  The 
German  Gazette  stands  second  among 
the  morning  newspapers  of  Philadelphia. 

The  following  table  shows  the  volume 
of  display  advertising  printed  in  each 
of  the  Philadelphia  morning  newspapers 
for  the  month  of  August: 

Record  .  S06.87S  Linet 

GAZETTE  . 200,B40  Lines 

North  American .  S81.8B0  Linet 

Inquirer  .  811,800  Lines 

Press  .  170.010  Lines 

Ledger  .  168.870  Lines 

The  Gennu  Gazette  PobEshug  Co. 
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WANTS  TO  BE  YELLOW. 

4RTHUR  BRISBANE  SEEKS  THE 
TOP  ROUND  IN  SAFFRON 
JOURNALISM. 

While  .Arthur  Brisbane,  of  the  New 
York  Journal,  was  in  Geneseo  recently 
as  a  guest  of  the  Genesee  Valley  Hunt 
Club,  he  was  invited  to  address  the 
Men’s  Club  of  the  Presbyterian  Church 
of  that  place.  He  accepted  the  invita¬ 
tion  and  gave  the  members  a  talk  on 
‘‘Newspapers,”  in  the  course  of  which 
he  said : 

“I  have  been  a  newspaper  man  for 
twenty-eight  years  and  know  a  good 
deal  about  what  has  been  done  in  that 
'line  of  business.  My  business  is  writ¬ 
ing,  not  talking;  but  I  do  my  writing 
by  talking  into  a  phonograph,  and  so 
speaking  in  this  way  is  a  part  of  my 
business. 

"The  newspaper  is  a  distributor  of  in¬ 
formation.  News,  ideas  and  facts  of 
the  day,  or  of  the  past,  are  distributed 
through  the  papers,  and  thus  the  papers 
do  for  man  what  the  rain  does  for  the 
soil.  The  newspaper  is  the  natural  edu¬ 
cator,  but  it  is  not  as  yet  taken  seriously 
enough.  The  newspaper  is  not  what  it 
ought  to  be,  but  is  a  reflection  of  the 
people  as  they  are.  If  it  portrays  what 
is  unimportant,  it  is  because  the  people 
crave  that  kind  of  information.  The 
papers  pander  to  a  depraved  appetite 
because  the  people  demand  it.  They  do 
not,  however,  create  this  appetite,  and 
when  there  is  an  improvement  in  the 
people  it  will  be  accompanied  by  an  im¬ 
provement  in  the  papers,  because  the 
newspaper  will  always  be  on  the  watch 
for  such  change. 

\VII.\T  THE  NEWSPAPER  DOES. 

“No  man  really  enjoys  reading  a  com¬ 
plete  treatise  on  metallurgy,  but,  on  the 
other  hand,  is  immensely  interested  if  he 
should  read  a  paragraph  telling,  for  in¬ 
stance,  of  the  wonderful  and  curious 
things  that  can  be  done  with  iron, 
transforming  it  into  products  ranging 
widely  in  their  physical  and  chemical  at¬ 
tributes,  increasing  iron  also  in  value 
from  about  $t  a  ton  as  pig  iron  to 
$*28  as  rails  and  almost  a  million 
.dollars  a  ton  as  watch  springs. 

“The  newspaper  practically  does  this 
with  every  subject,  condensing  it  into 
such  form  as  to  make  it  attractive 
well  as  instructive.  In  olden  times, 
when  no  newspapers  were  published, 
the  public  square  at  Athens  and  Rome 
was  the  place  where  men  met  to  discuss 
the  conduct  of  those  in  official  positions, 
and  Aristotle  said  that  a  nation  could 
not  survive  unless  there  was  a  general 
meeting  place  for  the  people,  and  that 
is  true.  To-day  the  newspaper  is  the 
public  square;  to-day  the  newspaper 
furnishes  that  power.  If  a  man  com¬ 
mits  a  crime  the  people  at  large  know 
of  it  through  the  papers  on  the  follow¬ 
ing  morning  or  evening,  and  news  is 
carried  more  widely  through  the  paper 
than  through  any  other  medium.” 

COSTS  MONEY  TO  RUN  A  PAPER. 

In  order  that  his  hearers  might  have  a 
general  knowledge  of  the  vast  amount 
of  money  expended  in  conducting  a 
■newspaper,  Mr.  Brisbane  gave  a  descrip¬ 
tion  of  the  New  York  American  plant 
with  its  1,500  or  more  employes.  He 
said  that  about  $'20,000,000  must  be 
earned  by  Mr.  Hearst’s  various  publica¬ 
tions  before  the  owner  could  make 
a  profit.  He  stated  also  that  oc¬ 
casionally  he  noticed  articles  in 
•magazines  which  attempt  to  discuss  the 
question  of  whether  or  not  the  day  of 
the  influential  editor  is  past,  but  as  a 
usual  thing  these  articles  miss  the  mark, 
,as  the  writers  do  not  have  a  true  under¬ 
standing  of  the  situation  at  hand,  and 


that  any  editor  with  power  and  ability 
will  have  as  much  influence  as  was  ever 
exerted  in  the  past. 

he’s  a  yellow  journalist. 

Much  amusement  was  created  by  the 
speaker  when  he  said :  “I  am  the  yellow¬ 
est  journalist  in  the  world.  If  I  am 
not,  I  want  to  be.  When  I  took  charge 
of  the  New  York  Journal  I  got  type  to 
attract  the  newsboys.  They  had  other 
papers  on  top  of  the  Journal  and  sold  it 
only  when  it  was  asked  for.  I  could 
not  find  type  large  enough,  so  I  had  the 
artist  make  it.  I  would  put  across  the 
front  page  of  the  paper  in  large  black 
printing  the  words  ‘War  Sure,’  and  this 
caused  the  newsboys  to  put  the  Journal 
on  top  of  their  pack,  and  the  other 
papers  have  been  on  Iwttom  ever  since. 

“Mr.  Hearst,  who  owns  the  paper,  fre¬ 
quently  remonstrated  against  this,  and 
more  than  once  1  thought  I  was  to  be 
discharged,  but  I  continued  that  course, 
and  finally  other  papers  imitated  it.  I 
‘addressed  a  meeting  of  100  Presbyterian 
ministers  once,  and  when  they  criticised 
this  method  of  journalism,  I  told  them 
that  when  Go'l  gets  ready  to  send  a 
storm  he  creates  ugly  black  clouds  which 
are  typified  in  the  paper  in  black  type; 
the  lightning  is  the  red  type  that  they 
frequently  use  and  the  colored  supple¬ 
ment  on  Su'iiday  is  the  rainbow.” 


CLUBS  AND  ASSOCIATIONS. 

The  newspaper  men  of  Bronx  Bor- 
ouligh.  New  York,  have  taken  the  first 
steps  toward  the  organization  of  a 
Bronx  Press  Club. 

The  Glouster  County  (N.  J.)  Publish¬ 
ers’  Association  has  been  organized  at 
Glassboro.  William  H.  Albright,  of  the 
Woodbury  Constitution,  has  been  elect¬ 
ed  temporary  president,  and  A.  M.  Sea- 
brook,  of  the  Glassboro  Enterprise, 
secretary. 

The  Portland  (Ore.)  Press  Club  re¬ 
cently  entertained  the  members  of  the 
Multnomah  Bar  .‘\ssociation  at  break¬ 
fast.  An  entertainment  in  which  Law- 
rance  D'Orsay,  the  English  actor,  parti¬ 
cipated,  was  given,  and  numerous 
speeches  were  made  by  both  guests 
and  newspaper  men. 

The  Pittsburgh  Press  (,'lub  recently 
entertained  at  luncheon  Willis  L.  Moore, 
the  chief  of  United  States  Weather 
Bureau.  Mr.  Moore  was  formerly  a 
newspaper  man  on  the  Burlington 
Hawk-Eye,  when  Bob  Burdette  was  a 
member  of  the  staff,  and  former  Post¬ 
master  General  Frank  Hatton  was  its 
editor. 

The  Wheeling  (W.  Va.)  Press  Club 
has  elected  these  officers;  President, 
C.  W.  Bente ;  vice-president,  F.  D. 
Walton ;  recording  secretary,  F.  P. 
Daily;  financial  secretary,  F.  L.  Fer¬ 
guson;  treasurer,  H.  G.  Bills. 

The  Cook  County  (Ill.)  Press  Club, 
representing  fifty  small  newspapers  in 
and  about  Chicago,  has  begun  a  war 
against  the  theatrical  press  graft.  Com¬ 
plaint  has  been  made  that  the  theaters 
send  notices  to  the  newspapers  concern¬ 
ing  their  attractions  and  when  tickets 
are  wanted  by  the  editors  they  are  not 
forthcoming. 

The  newspaper  men  of  Hamilton, 
Canada,  have  organized  a  press  club 
with  these  officers;  R.  K.  Kerningham, 
honorary  president;  J.  D.  Hannah,  pres¬ 
ident;  Cal  Davis,  first  vice-president; 
John  M.  Peebles,  secretary-treasurer. 

The  annual  convention  of  the  North 
Dakota  Press  Association  will  be  held 
in  Fargo,  Friday,  January  26.  Norman 
B.  Black,  manager  of  the  Grand  Forks 
Evening  Times  and  Herald,  is  president 
of  the  association. 

The  Portland  (Ore.)  Press  Club  re 
cently  had  as  its  guest  “Big  Tim”  Sulli- 
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van,  a  Tammany  politician  of  New 
York.  One  of  the  novel  features  at  the 
dinner  was  a  representation  of  the 
camp  of  a  prospector  for  minerals  and 
an  exhibition  for  panning  gold  as  it  is 
done  in  the  mining  county  was  given. 

The  Texarkana  Press  Club  is  a  new¬ 
comer.  The  officers  are  as  follows : 
George  S.  Valliant,  president;  C.  E. 
Palmer,  vice-president ;  Arthur  F.  Gad- 
mer,  secretary;  J.  II.  Beall,  corre,«pond- 
ent  treasurer. 

The  Michigan  Press  Association  is 
making  elaborate  plans  for  the  -loth 
annual  meeting  which  is  to  be  held  in 
Detroit,  January  18-19.  Gov.  Woodrow 
Wilson  of  New  Jersey  will  be  the  prin¬ 
ciple  speaker,  and  the  members  will 
be  the  special  guests  of  Milton  S.  Mc¬ 
Rae,  president  of  the  Board  of  Com¬ 
merce  and  formerly  identified  with  the 
Scripps-McRae  League. 


Financier’*  Convention  Number. 

One  of  the  largest  trade  publications 
ever  issued  in  the  United  States  was 
the  Dec.  a  issue  of  the  Financier,  of 
New  York,  of  which  C.  A.  Hazen  is 
president.  It  was  the  Bankers’  Con¬ 
vention  number  and  presented  full  re¬ 
ports  of  all  the  addresses  delivered  at 
the  recent  session  held  in  New  Or 
leans.  The  issue,  which  contained  375 
pages,  carried  such  a  large  amount  of 
advertising  that  the  reader  feels  a  pro¬ 
found  admiration  for  the  skill  and  abil¬ 
ity  of  the  advertising  department  of  the 


Financier  that  landed  so  much  business 
for  this  number.  The  text  is  illustrated 
with  more  full-page  halftones  of  supe¬ 
rior  workmanship  than  we  have  ever 
seen  in  any  trade  publication.  The 
F'inancier  is  to  be  congratulated  on  the 
production  of  such  a  fine  edition. 


“What’s  the  Matter  With  Kelly?’’ 

Joseph  F'.  Kelly,  'advertising  manager 
of  the  Philadelphia  Evening  Telegraph, 
is  one  of  the  youngest  advertising  man¬ 
agers  in  the  country.  Flis  work  on  the 
Telegraph  has  attracted  considerable  at¬ 
tention  among  advertising  men.  During 
the  first  six  months  of  the  current  year 
every  Philadelphia  newspaper  save  one 
>howed  a  net  average  loss  of  business 
as  compared  with  the  same  period  dur¬ 
ing  1910.  The  Evening  Telegraph’s  gain 
reached  a  grand  total  of  1,080,482  lines. 
It  is  claimed  that  this  record  has  not  been 
excelled  by  any  other  local  newspaper. 


An  Air  Ship  Nothing  New. 

The  Silver  Standard,  a  little  house 
organ  issued  by  the  International  Silver 
Company,  successors  to  the  Meriden 
Britannia  Company,  Meriden,  Ct.,  under 
the  editorship  of  Mr.  Snow,  the  adver¬ 
tising  manager,  in  its  November  issue 
presents  a  picture  of  an  airship,  which 
was  designed  in  1847  by  a  Hoboken. 
N.  J.,  inventor.  In  appearance  it  is 
not  radically  different  from  the  airship 
of  to-day.  The  only  trouble  with  it 
was  that  it  would  not  fly  successfully. 
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INDIANAPOLIS  NEWS. 


SOME  WEEKLY  PRESS  NOTES 
AND  A  BUNCH  OF  NEWS¬ 
PAPER  PERSONALS. 

(.Special  Correspondence.'! 

IXDiANATOLis,  Ind..  Dec.  G. — Leo  K. 
Fesler  packed  up  his  kit  in  Morgan¬ 
town,  Ind.,  about  eighteen  year>  ago. 
and  came  to  Indianapolis,  where  he  es¬ 
tablished  the  Marion  County  Mail,  a 
weekly  newspaper  which  was  -ucce'Stul 
from  the  first  edition.  The  .Marion 
County  field  is  thoroughly  covered.  He 
has  correspondents  in  every  town  in  the 
County  and  also  in  every  neighborhood 
The  Mail's  circu!ati<,>n  is  said  to  be  close 
to  a  week.  Mr.  Fesler  is  somewhat 
of  a  politician  and  ha'  obtained  ijitite 
a  goodly  slice  of  the  county's  legal  print¬ 
ing.  The  Mail  is  a  weekly  index  of 
home  and  tieighKirhooil  events,  and  its 
readers  IcK^k  for  the  pap.r  ju't  a'  eager¬ 
ly  as  does  the  city  rea<ler  for  hi-  daily. 

Everett  \V.  McCintiis  is  the  editor  of 
the  Indei>endent.  a  Saturday  paper  de¬ 
voted  to  labor  and  hotels,  (leorge  \V. 
Ray,  formerly  of  Shelhyville.  liid..  is  is¬ 
suing  the  Indianapolis  Herald,  a  weekly 
redhot  Democratic  sheet  from  the  core 
out.  .Mr.  Ray  has  been  hammering  at 
the  D.mocratic  party  for  some  time  to 
establish  a  Democr.atic  daily  in  Indian¬ 
apolis.  as  the  party  has  no  daily  here. 
.Another  live  weekly  is  the  Indianapolis 
Register,  socialistic,  which  i'  growing 
at  such  a  rapid  rate  that  by  next  cam¬ 
paign  it  may  become  a  daily. 

Indianapolis  has  three  we.klie-  ile- 
voted  to  the  colored  (negro)  popula¬ 
tion.  They  are  the  World,  the  Inde¬ 
pendent  an.'l  the  Pathfinder.  The  col¬ 
ored  population  of  In.lianajt.ilis  is  about 
40.00(1. 

Charles  Mann  Morgan,  g.neral  man¬ 
ager  of  the  Indianapolis  Sun.  who  went 
to  Bermuda  on  his  wedding  trip,  has  re¬ 
turned. 

The  Richmond  Palladium  has  di.sco  ’.- 
tinued  imblication  of  its  Sunday  edition 
and  instead  has  made  arrangements  to 
supply  its  subscribers  with  the  Sunday 
edition  of  the  Indianapolis  Sun. 

Three  Huntington  daily  papers,  the 
Herald,  the  Times  and  the  Democrat, 
have  been  merged  into  one  publication, 
the  Herald,  with  morning  and  evening 
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editions.  The  Herald  has  appeared  in 
a  new  dress.  Walter  H.  Ball  is  busi¬ 
ness  manager  and  M.  H.  Ormshy  man¬ 
aging  editor. 

F.  W.  Kaler,  preacher-editor,  will  res¬ 
urrect  the  Four  Counties'  Herald  at 
.Xmlersonville  in  January.  It  is  said 
to  he  the  only  poper  in  the  Cnited 


C.  A.  TrTKWii.KR. 

.Advertising  Manager  Indianapolis  Sun. 

■States  published  on  a  rural  r.mte.  There 
is  no  railroad  or  trolley  line  at  .Ander- 
'onville. 

(ieorge  W.  Stout  is  grinding  out  poli¬ 
tical  (loiie  of  the  State  for  the  Indian¬ 
apolis  Star,  the  .Muncie  Star  and  the 
Terre  Haute  Star. 

Carl  W,  Mote  and  (ieorge  .\.  .Martin 
are  writing  politics  for  the  Indianaitolis 
Sun. 


RoPF.RT  I.  C<  KKIGAX. 

t'irculation  Manager  Indianapoli'  Sun. 


Ellis  L.  S.ark'  and  Ralph  Dougless 
are  looking  after  politics  for  the  Indian¬ 
apolis  News. 

Paul  P.  Willis  has  h.come  advertising 
manager  for  the  National  Motor  \' chi¬ 
cle  Co.  He  formerly  held  the  same 
kind  of  position  with  the  Mais  Motor 
Truck  Co.  Mr.  Willis  at  one  time  was 
autnmohilc  editor  of  the  Star. 


Why  Be  Good  for  Nothing? 

Billy  Sunday  has  figured  out  that  it 
costs  from  seventy-five'  dollars  each  in 
-Atlanta  to  $62<1  apiece  in  Indianapolis 
to  save  souls.  Salvation  is  no  longer 
free.  Over  the  portals  where  St.  Peter 
now  operates  a  turnstile  hangs  the  sign: 

FREE  LIST  SUSPENDED.  Billy 
Sunday. — Chicago  Press  Club  Bulletin. 


NEWSPAPERS  LESS  ACCURATE. 

Evening  Post  Editor  Praises  the 

the  Work  of  Journalists  of  SO 
Years  Ago. 

Oswald  G.  Abllard.  editor  of  the  N'ew 
York  Evening  Post,  was  one  of  the 
speakers  at  the  dinner  given  by  the 
Lotos  Club  to  .Augustus  Thomas,  the 
dramatist,  on  Thursday  evening. 

.Mr.  A'illard  complained  that  the  news¬ 
papers  of  to-day  were  not  nearly  so 
accurate  and  valuable  as  historical  docu¬ 
ments  as  the  newspapers  of  fifty  years 
ago. 

“1  fear  that  the  historians  of  the  fu¬ 
ture  will  not  find  the  newspapers  of  to¬ 
day  very  valuable  as  permanent  chron¬ 
icles  of  the  times."  said  Mr.  A'illard. 
"They  tend  too  much  to  give  space  to 
events  of  only  a  passing  interest.  They 
are  not  nearly  of  so  much  value  as 
chronicles  of  permanent  history  as  the 
newspapers  of  half  a  century  ago. 

"I  am  able  to  speak  with  authority 
on  this  point  because  1  have  been  read¬ 
ing  recently  the  files  of  a  number  of 
Xew  A'ork  newspapers  of  between  the 
years  18o0  and  18ti(1.  1  have  found  that 

the  newspapers  of  those  days  devoted 
their  spac.'  principally  to  noteworthy 
and  serious  events.  •They  contained  lit¬ 
tle  crime  and  no  scandal. 

"It  was  the  elder  Bennett  who  intro¬ 
duced  the  newspaper  fashion  of  de¬ 
scribing  the  dreses  which  the  promi¬ 
nent  women  of  the  .social  world  wore 
at  public  functions.  This  aroused  a 
great  stir,  and  i)romincnt  citizens  of  the 
town  wanted  to  horsewhip  him  for  do- 
ing  it. 

"The  elder  Bennett,  it  is  true,  only 
alluded  to  the  ladies  by  their  last  initial. 
But  the  citizens  objected  even  to  this 
.)n  the  good  old-fashioned  ground  that 
a  lady  should  appear  in  print  only  three 
times  during  her  lifetime — at  her  birth, 
marriage  and  death.  The  modern  ten¬ 
dency,  on  the  contrary,  is  to  horsewhip 
the  editor  who  fails  to  describe  one's 
wife's  dress. 

"The  i)apcr.'  of  fifty  years  ago.  too, 
were  much  more  accurate  than  tlios.-  of 
to-day.  When  Wendell  Phillips  spoke 
at  a  certain  great  Cooper  Union  meeting 
in  the  fifties  the  Herald  sent  a  hand 
of  hired  thugs  to  hr.ak  up  the  meet¬ 
ing.  Phillips  spoke  for  two  hours  on 
abolition  amid  a  constant  uproar.  The 
papers  had  to  have  all  that  was  said 
taken  down  stenographically. 

"Then  the  notes  had  to  he  transcribed, 
and  taken  all  the  way  downtown  in  a 
bus  or  street  car.  The  Herald  copy 
had  to  he  sent  all  the  way  down  to  tlie 
oflice  on  Fulton  street.  There  it  had  to 
he  set  into  type  not  by  modern  linotype, 
hut  by  hand.  A'ct  the  Herald  next 
morning  contained  the  entire  sp.cch  and 
all  the  interruptions.  It  was  a  masterly 
story  of  a  noteworthy  happening.  The 
modern  tendency  is  to  snatch  up  some 
small  portion  of  what  a  speaker  says, 
and  then  turn  it  around  so  that  when 
it  appears  in  type  it  means  just  the 
opposite.'’ 


Death  of  Mrs.  F.  Burrelle. 

•Mrs.  Nellie  Burrc.le,  president  of  the 
Burrelle  Press  Clipping  Company.  New 
A’ork,  died  suddenly  at  the  Carleton 
Hotel  on  AVednesday  morning.  She 
was  the  widow  of  Frank  Burrelle,  foun¬ 
der  of  th(?  business,  who  died  two  years 
.ago  while  traveling  in  the  South. 

The  circumstance!  atteuiling  Mrs. 
Burrelle’s  death  were  such  that  Coroner 
Holtzhauser  made  an  investigation. 
Nothing,  however,  h:is  thus  far  devel¬ 
oped  to  show  that  Mrs.  Burrelle  died 
from  other  than  natural  causes. 


vided  for  the  thousands  \vho,  op  that 
day,  may  be  the  guests  of  the  company 
at  one  of  its  eighteen  hotels,  or  as 
tourists  on  its  rail  and  boat  lines. 


A  UNIQUE  SOUVENIR. 


What  the  Guests  at  the  Dinner  in 

Honor  of  M.  A.  White  Received. 

.An  account  of  the  dinner  given  in 
honor  of  M.  .A.  White,  the  night  man¬ 
ager,  by  the  members  of  the  Associated 
Press  staff,  appeared  in  these  columns. 
Aleiition  was  made  of  the  unique  sou¬ 
venir  distributed  on  this  occasion. 
Through  the  courtesy  of  one  of  the 
hosts  The  Eiutor  and  Pl'iihsher  re¬ 
ceived  a  copy. 

The  souvenir  consisted  of  twenty-eight 
pages,  tied  together  with  white  ribbon, 
which  included  in  addition  to  the  menu 
a  number  of  bulletins,  similar  in  form 
but  somewhat  different  to  those  issued 
by  the  A.  P.  on  news  events.  These 
bulletins  were  mostly  of  a  humorous 
character,  and  occasioned  a  great  deal 
of  laughter. 

One  of  them  read  as  follows; 

CUICAUO,  Nov.  2(1. —  Uccent  eliinalic 
changes  wliich  have  been  noticed  from 
Western  avenue  to  the  I.,ake  Shore  Drive, 
from  South  (’hieago  to  Evanston,  were 
explained  to-day  by  New  York  dispatches 
telling  of  the  .‘i’doi)tion  of  "Matty”  White 
by  .Manliuttun. 

As  we  put  this  on  the  wire  Chicago 
shivers  and  the  vibration  so  disturbs  tlie 
sender  that  he  forsakes  tlie  “bug”  for 
the  more  familiar  key. 

Can  you  beat  if?  “Matty”  White,  the 
kingpin  of  "Us.”  leaeing  Buena  Park  for 
Sheepshead  Ba.v — passing  up  (loose 
Island  for  Manhattan'?  But  "still  and 
all"  Matt,  we're  for  you.  “Rs”  seuds 
greeting.s.  ‘  II.  p.  Jones. 

A  po;m  by  John  Kelly,  the  distin¬ 
guished  veteran  of  Chicago  police  re¬ 
porters,  was  also  given. 

Under  the  head  of  Marine  Intelli¬ 
gence  appear  this  dispatch : 

Lirn.E  lliNOAKY.  Nov.  2(1. — Over-due: 
Tlie  good  ship  .1.  II.  (Joudey.  Reported 
to  have  sailed  from  liome  port.  Brooklyn, 
at  <i  p.m.,  bu(  lost  its  course,  and  after 
collision  with  several  large  schooners  is 
believed  to  have  put  liack  for  repairs. 

•A  lieautiful  monument  of  Barre,  Vt.. 
granite,  ten  and  one-half  feet  high,  is 
being  erected  over  the  grave  of  the  late 
Harvey  W.  Scott  at  Portland,  Ore. 
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PLAIN  ^DEALERS’  [HOME. 

CLEVELAND’S  WIDE-AWAKE 

NEWSPAPER  CELEBRATES 
ITS  SEVENTIETH  ANNI¬ 
VERSARY. 

The  Cleveland  Plain  Dealer,  which  is 
recognized  in  Ohio  as  the  ablest  news¬ 
paper  in  its  part  of  tlie  State,  recently 
celebrated  its  seventieth  anniversar\  by 
taking  full  possession  of  its  new  home, 
erected  on  the  site  ol  the  old  building, 
which  was  destroyed  by  fire  three  years 
ago. 

The  new  building  occupies  an  entire 
city  block,  and  is  liW  feet  deep  and  04 
feet  wide  on  Superior  avenue.  It  is 
unpretentious  from  an  arcliitectural 
viewpoint,  being  plain  in  appearance, 
and  built  of  gray  granite,  but  it  is  con¬ 
structed  on  classic  lines,  with  simplicity 
as  the  keynote.  It  has  an  air  of  sub¬ 
stantiality  about  it  that  will  always  im¬ 
press  the  observer  favorably.  Other 
buildings  with  greater  architectural  eni- 
liellishment  and  of  greater  pretense  will 
probably  he  erected  in  the  near  future 
in  Cleveland,  but  none  will  convey  the 
sense  of  jiermaiiency  better  than  the  new 
building  of  the  Plain  Dealer. 

.\.V  I'l'-TO-ll.VTE  EST.Vni.lSHMENT. 

The  publishers  of  the  Plain  De.iler 
declare  that  their  new  building  is  the 
most  modern  and  up-to-date  newspaper 
plant  in  architecture  and  eipiipment  west 
of  New  York. 

The  general  business  and  advertising 
office  or  counting  room,  dO  feet  .square, 
is  approached  through  a  bronze  and 
marble  vestibule.  It  is  wainscoted  to  a 
height  of  eleven  feet  with  Italian  marble, 
specially  imported  for  the  purpose.  .\ 
trimming  of  Baseville  marble  is  also 
used  on  the  walls  of  the  room  and  the 
ceiling  is  of  gold  leaf  frescoed  on  alu¬ 
minum.  The  windows  are  large  and  ad¬ 
mit  natural  daylight  to  every  part  of 
the  room.  Two  commodious  fireproof 
vaults  are  built  into  the  inner  wall,  and 
a  wide  stairway  is  connected  directly 
with  the  hall  and  elevators,  reaching  to 
the  upiier  floors  of  the  building. 

ARRANGEMENT  OF  OFFICE.S. 

Directly  in  the  rear  of  the  counting 
room  are  the  press  rooms,  with  engine 
room  and  furnaces  beneath.  The  entire 
second  floor  is  devoted  to  the  circulation 
and  ‘mailing  departments.  On  the 
fourth  floor  are  the  offices  of  L.  E. 
Holden,  president,  and  A.  F.  Holden, 
vice-president,  of  the  Plain  Dealer  Pub¬ 
lishing  Co.  The  fifth  floor  of  the  build¬ 
ing  contains  the  private  office  of  Elbert 
H.  Baker,  general  manager;  editorial 
department,  art  rooms  and  library.  The 
composing  room  occupies  the  sixth 
floor. 

The  Plain  Dealer  staff  is  composed 
of  eighteen  artists  and  engravers,  forty- 
five  editors  and  reporters,  fourteen  ad¬ 
vertising  solicitors,  fifty  men  and  women 
in  the  accounting  department,  seventy- 
seven  typesetters,  twenty-one  pressmen 


When  you  adver¬ 
tise  in  the 

NEW  YORK 
EVENING  MAIL 

it  is  just  like  writing 
a  letter  to  a  friend 
who  is  glad  to  hear 
from  you. 


CLK\KL.\XI4  PLAIN  DEALERS’  NEW  P.riLDlXL. 


and  helpers,  sixty-five  mailers,  six  en- 1 
gineers,  thirty  three  district  agents  and  I 
canvassers  in  the  circulation  department, 
and  ten  stereotypers.  It  takes  more  than 
l,200,0fMi  poumls,  or  more  than  G(I0  tons,  | 
of  white  paper  to  print  the  Plain  Dealer 
for  one  month,  and  20,(K><)  pounds  of 
news  ink  and  pounds  of  color  ink. 

WASHINGTON  SERVICE  STARTS. 

American  Telegraph  Pres*  Opens 
Wire  to  New  York. 

The  first  leased  wire  of  the  .\merican 
Telegraph  Press,  which  has  its  general 
offices  in  Washington,  D.  C.,  was  started 
last  Monday  between  Washington  and 
New  York,  with  drops  at  Philadelphia 
and  Baltimore.  This  is  a  night  wire, 
serving  a  special  Washington  news  re¬ 
port  to  a  large  number  of  dailies  in  the 
cities  named. 

The  American  Telegraph  Press  is  also 
preparing  to  do  a  large  telegraph  and 
telephone  day  and  night  “pony”  and 
special  news  report  business  from  its 
offices  in  these  cities.  It  is  reported 
that  quite  a  number  of  “pony”  clients 
have  already  contracted  for  service. 

R.  L.  Turpin  is  the  manager  in  charge 
of  the  New  York  office,  located  in  the 
Tribune  building;  William  Nye  is  in 
charge  of  the  Philadelphia  office,  at 
Ifith  and  Chestnut  streets,  and  C.  M. 
Bragg  is  running  the  Baltimore  office,  at 
4  Iff  East  Fayette  street. 

Plans  of  the  .American  Telegraph 
Press,  which  are  being  rapidly  pushed, 
include  the  extension  of  the  Washing¬ 
ton-New  York  leased  wire  south  from 
Washington. 


HILL  GIVES  A  SILVER  CUP. 

Publistier  of  Hannibal  Courier-Post  ' 
Rewards  Winner  of  a  Race. 

W.  J.  Hill,  publisher  of  the  Hannibal 
(Mo.)  Courier- Post,  on  Thanksgiving 
Day  presented  to  C.  W.  b'ranklin.  win¬ 
ner  of  the  first  annua!  cross-country  run 
held  by  the  Y.  M.  C.  .A.  of  that  city,  a 
silver  trophy  cup  l‘i  inches  in  height. 

The  dinner  at  which  the  ceremony 
took  place  was  held  in  the  new  $t)0,()0<) 
Y.  M.  C.  A.  building,  which  was  con¬ 
structed  largely  through  a  campaign  car¬ 
ried  on  by  the  Courier-Post.  The  pur¬ 
pose  of  the  trophy,  which  will  be  con¬ 
tested  for  annually,  is  to  stimulate  an 
interest  in  athletics  on  the  part  of  the 
new  association.  The  Courier-Post  is 
the  oldest  daily  newspaper  published  in 
Northeast  Missouri.  For  the  last  five 
years  it  has  been  owned  by  the  Lee 
Newspaper  Syndicate. 

Des  Moines  News  Gives  Dinner  to 
Newsboys 

One  of  the  most  successful  entertain¬ 
ments  ever  given  to  the  newsboys  of 
Des  Moines  occurred  Thanksgiving, 
Nov.  30,  when  the  Des  Moines  News 
served  nearly  150  hungry  “newsies” 
with  a  bountiful  repast  at  the  Welling¬ 
ton  Hotel,  the  principal  dish  being  elk 
meat.  The  elk  was  secured  from  Wes¬ 
ley  Ash,  superintendent  of  the  Des 
Moines  parks,  and  the  event  proved  a 
big  success.  Hundreds  of  people  gath¬ 
ered  outside  the  dining  room  to  watch 
the  little  fellows  eat.  The  Des  Moines 
I  newsboys  are  a  unit  in  proclaiming  the 
elk  dinner  the  best  yet. 


CHRISTMAS  NUMBERS. 

We  have  received  an  advance  copy  of 
Part  No.  1.  the  illustrated  section,  of 
the  Christmas  number  of  the  New  York 
Times,  which  will  be  issued  on  DeceuF- 
ber  l"tli. 

The  (ii'tsiile  and  middle  pages  are' 
printed  in  colors,  and  the  alternate  pages 
in  a  delicate  tint  of  brown.  It  is  prob¬ 
ably  as  fine  an  example  of  printing  as 
has  ever  been  put  out  by  any  New  York 
newspaper  in  a  ho'.iday  numlier. 

The  picture,  "Christ  on  the  Moun¬ 
tain,”  by  E.  Debat  Ponsan,  which  occu¬ 
pies  ihe  entire  center  across  two  pages, 
is  a  beautiful  reproduction,  the  details 
being  brought  out  with  surprising  clear¬ 
ness  and  accuracy. 

Other  illustrations  are  “One  of  the 
I-'amily,”  by  P'.  G.  Cosman ;  "Sir  Roger 
de  Coverley,”  by  Fred  Morgan,  R.  I., 
and  "The  Daily  Bread,”  by  Roederstein. 

Doubtless  many  persons  will  purchase 
this  eilition  of  the  Times  for  the  purpose 
of  securing  these  pictures  for  framing. 
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THE  LOS  ANGELES  DYNAMITERS. 

It  was  with  a  large  amount  of  satis¬ 
faction  that  the  people  of  this  coun¬ 
try  read  the  confessions  of  the 
McNamaras  last  Saturday  morning. 
Those  unacquainted  with  the  details  of 
the  case  had  up  to  that  time  felt 
some  doubt  as  to  the  strength  of  the 
evidence  the  prosecution  had  succeeded 
in  assembling  against  them.  On  the 
other  hand,  those  who  had  made  a 
careful  study  of  the  dispatches  con¬ 
cerning  the  work  of  \V.  J.  Burns  and 
his  assistants  were  confident  that  the 
net  they  had  drawn  about  the  two 
brothers  was  too  strong  to  allow  of  their 
escape. 

Every  .American  citizen  is  glad  to 
learn  that  the  two  men  directly  re¬ 
sponsible  .for  the  dynamiting  of  the 
Los  -Angeles  Times  office  and  the  death 
of  twenty-one  of  its  employes  will  re¬ 
ceive  due  punishment  for  their  crimes. 
.According  to  the  sentences  imposed  on 
Tuesday,  J.  J.  McNamara,  secretary  of 
tiic  International  .Association  of  Bridge 
and  Structural  Iron  Workers,  the  brain¬ 
iest  of  the  brothers,  escapes  with 
fifteen  years’  imprisonment,  while  J.  B. 
McNamara,  the  tool,  is  sent  up  for  life. 
It  seems  a  pity  that  both  men  were  not 
condemned  to  death.  That  it  is  possible 
for  persons  to  destroy  a  valuable  build¬ 
ing  and  send  to  their  deaths  a  score 
of  human  beings  and  escape  the  hang¬ 
man’s  noose  or  the  electric  chair  seems 
incredible.  .And  yet  that  is  what  has 
happened  in  this  case. 

Should  the  confession  of  criminals  ac¬ 
cused  of  deliberate  murvlcr  save  their 
necks,  especially  when  it  is  made  at  the 
eleventh  hour,  and  only  after  they  have 
learned  that  the  evidence  against  them 
is  overwhelming  in  volume  and  char¬ 
acter  ? 

There  may  be  exceptional  cases  in 
which  the  ends  of  justice  are  achieved 
without  the  execution  of  the  murderers, 
and  perhaps  the  McNamara  c.isc  is  one 
of  them.  If  the  McNamaras  have  fur¬ 
nished  evidence  that  will  bring  to  pun- 
ishmait  the  labor  leaders  who  conceived 
the  plot  and  provided  the  money  for 
its  execution;  if,  through  their  aid,  the 
Government  is  able  to  make  the  use  of 
violence  in  settling  labor  disputes  ab¬ 
horrent  to  every  labor  union  in  the  coun¬ 
try,  then  the  sparing  of  the  lives  of  the 


McNamaras  may  become  justified  in  the 
eyes  of  the  great  body  of  our  popula¬ 
tion. 

GOOD  ADVERTISEMENTS. 

That  the  ability  to  write  good  adver¬ 
tisements  does  not  rest  alone  with  the 
East  is  shown  by  the  wonderful  im¬ 
provement  in  advertising  copy  that  has 
been  made  in  other  parts  of  the  country 
during  the  last  two  years.  .A  critical 
examination  of  the  papers  in  the  far 
and  middle  West  and  in  the  South 
shows  that  the  average  quality  is  now 
nearly,  if  not  quite  as  high,  as  that  of 
the  older  and  therefore  more  experi¬ 
enced  East. 

A  recent  issue  of  the  Tuscalusa  (.Ala.) 
News  contained  a  triple  column,  full 
length  advertisement  of  a  local  custom 
tailoring  establishment,  which,  in  many 
respects,  is  equal  to  anything  of  the 
kind  we  have  seen  for  a  long  time. 
It  is  headed  “.A  Plain  Talk.”  The  writer 
discusses  the  cost  of  producing  ready¬ 
made  clothing  and  custom-made  cloth¬ 
ing,  and  shows  that  for  the  same  or  less 
money  the  purchaser  obtains  greater 
value  in  buying  the  latter  than  in  pur¬ 
chasing  the  former.  The  argument  is 
brief  and  to  the  point,  and  drives  home 
its  propositions  with  great  clearness 
and  strength. 

This  kind  of  advertising,  it  seems  to 
us,  is  the  best  kind  of  advertising  that 
can  be  prepared.  Generalities  do  not 
count  in  persuading  the  public  to  buy 
goods.  What  is  wanted  is  a  specific 
statement  of  facts,  and  cogent  reasons 
why  one  class  of  goods  should  be  pre¬ 
ferred  to  another.  .Advertisements  of 
this  kind  cannot  be  written  without 
thorough  preparation  beforehand.  The 
greateT  the  knowledge  the  writer  has  of 
the  subject,  all  things  considered,  the 
lietter  advertisements  he  will  he  able  to 
produce.  Clearness,  brevity  and  the  di¬ 
rect  appeal  are  the  three  points  that 
should  be  aimed  at  in  producing  retail 
or  general  advertising. 


ON  THE  PRESERVATION  OF  FILES 

The  news-print  paper  in  use  in  all  of 
the  new.spaper  offices  of  the  country 
will  in  all  probability  turn  to  dust  in 
fifty  years.  Therefore  all  issues  that 
are  hound  as  files  will  probably  become 


useless  for  any  service  purpose  at  the 
end  of  that  time. 

Copies  of  the  New  York  Sun,  the 
New  A’ork  Tribune,  the  New  A^ork 
Herald  on  file  in  the  public  libraries 
in  New  A'ork,  printed  twenty-five  years 
ago,  are  already  beginning  to  crumble. 
The  only  way  any  newspaper  publisher 
can  make  certain  that  the  files  of  his 
paper  will  last  more  than  fifty  years  is 
to  print  copies  for  this  purpose  on  book 
paper,  which  has  a  life  of  a  hundred 
years  and  over.  Of  course  it  is  going 
to  make  a  lot  of  trouble  for  the  press¬ 
room  to  do  this,  and  j-et  if  copies  are 
to  be  preserved  for  future  generations 
it  will  have  to  be  done.  Every  news¬ 
paper  publisher  should  see  to  it  that  at 
least  a  dozen  or  more  copies  of  every 
issue  are  printed  on  book  paper  and 
put  away  for  filing  purposes. 

There  is  probably  not  a  newspaper 
editor  in  the  country  who  doesn’t  hope 
that  the  paper  over  which  he  presides 
will  be  of  some  value  to  the  future  his¬ 
torian  when  he  has  passed  away.  The 
daily  newspaper  is  a  record  of  events 
as  they  occur  and  hence  when  the  his¬ 
torian  of  the  future  desires  to  secure 
information  on  any  period  he  will  have 
to  secure  much  of  his  material  from 
the  files  of  the  daily  newspapers,  just 
as  Tacitus  and  Pliny  in  the  old  Roman 
days  were  compelled  to  rely  upon  the 
files  of  the  -Acta  IMurna  LVbis  in  the 
libraries  of  Rome  for  many  of  the  facts 
embodied  in  their  historical  works. 

The  Red  Wing  (Minn.)  Daily  Re¬ 
publican  is,  we  believe,  the  first  news¬ 
paper  of  the  country  to  print  its  own 
files  and  those  intended  for  the  State- 
Historical  Society  and  for  the  Library 
of  Congress  at  Washington  on  book  pa¬ 
per.  Its  example  certainly  ought  to  be- 
followed  by  all  of  the  newspapers  in  the 
country. 


EDITORIAL  COMMENT. 

The  Detroit  Times  has  offered  a  prize 
of  $100  in  gold  to  the  daily,  weekly  or 
monthly  Michigan  newspaper  or  period¬ 
ical  that  shall  publish  the  best  editorial 
on  “Remain  in  Michigan.”  For  the 
second  best  editorial  $.j0  in  gold  will  be 
given  and  for  the  third  $2o.  The  comr 
petition  closes  January  31,  1912.  Under 
the  conditions  named  the  editorial  must 
not  exceed  a  column  in  length.  .A  com¬ 
petent  committee  will  be  selected  to 
award  the  prizes.  The  Times  shows 
considerable  enterprise  in  offerting  these 
prizes.  Most  prize  contests  arc  under¬ 
taken  for  the  purpose  of  increasing  the 
circulation  of  the  paper  interested. 
Here  is  a  case  in  which  a  newspaper 
shows  an  unselfish  spirit  in  spending 
money  not  witli  the  idea  of  gaining  a 
material  benefit  for  itself  but  for  the 
purpose  of  arousing  public  spirit  in  and 
for  the  whole  State. 


It  has  always  been  a  matter  of  wonder 
to  us  why  business  concerns  delay  send¬ 
ing  out  their  calendar  advertisements 
until  the  last  week  in  December  or  the 


first  few  weeks  in  the  new  year.  There 
is  probably  not  a  business  man  who 
does  not  have  use  for  a'calendar  of  the 
new  year  as  early  as  November  and 
who  would  not  welcome  the  appear¬ 
ance  of  one  from  any  concern  at  that 
time.  The  first  calendar  for  1912  to 
reach  this  office  arrived  on  December  5 
and  was  sent  by  the  .Aiitikamnia  Chem¬ 
ical  Co.,  of  St.  Louis.  The  calendar 
advertisers  wait  until  the  last  days  of 
December  and  then  send  them  all  out  at 
once.  The  result  is  that  the  mails  are 
loaded  down  with  calendars  and  the 
firms  who  receive  them  pick  out  the 
prettiest  and  throw  the  rest  into  the 
waste  basket.  A  large  proportion  of 
calendar  advertising  is  absolutely  worth¬ 
less.  — 

EDITORIAL  INFLUENCE. 


WHY  IT  IS  NOT  AS  POTENT  AS  IT 
WAS  A  FEW  YEARS  AGO, 

W.  F.  Wiley,  managing  editor  of  the 
Cincinnati  Enquirer,  one  of  the  most 
potent  newspapers  of  the  Middle  VV'est, 
in  an  address  before  the  Commercial 
Association  of  that  city,  discussed, 
among  other  things,  the  influence  of  the 
daily  newspaper.  He  said  in  part : 

“That  newspaper  is  best  serving  its 
community  which  most  faithfully  and 
accurately  details  from  day  to  day, 
without  color  or  bias  of  any  sort,  the 
actual  happenings  of  that  community. 

USEFUL  PURPOSE  SERVED. 

“There  are  those  who  deplore  and 
decry  the  publication  of  crime  and  scan¬ 
dal  and  all  meretricious  deeds  of  men 
and  women,  of  companies  or  corpora¬ 
tions,  and  yet  such  publications  serve  a 
necessary  and  useful  purpose.  It  is  re¬ 
corded  somewhere  that  ‘men  love  dark¬ 
ness  better  than  the  light  because  their 
deeds  are  evil.’  The  quotation  is  apt 
and  to  the  point.  Many  men  do  right, 
not  for  right’s  sake,  but  through  whole¬ 
some  fear  of  the  contumely  and  scorn 
that  would  come  to  them  through  ex¬ 
posure  and  publication  of  their  evil 
practice. 

“On  the  other  hand,  the  publication 
of  deeds  of  heroism,  of  acts  of  charity 
and  benevolence,  of  little  evidences  of 
human  kindness  most  certainly  stirs  the 
hearts  and  minds  of  others  to  an  emu¬ 
lation  of  such  good  deeds.  Publishing 
all  of  the  news,  great  and  small,  is 
therefore  a  distinct  service  to  the  com¬ 
munity. 

EDITORIAL  LESS  POTENTIAL. 

“It  is  extremely  doubtful  if  the  edi¬ 
torial  of  to-day  is  as  potential  in  in¬ 
fluencing  and  shaping  the  minds  of  its 
readers  as  it  once  was.  No  matter  how 
brilliant  the  conception  of  the  writer,  no 
matter  how  analytical  and  cogent  the 
reasoning,  no  matter  how  brilliantly  and 
clearly  written,  the  average  reader  of 
newspaper  editorials  to-day  is  more  than 
ever  disposed  to  form  his  own  opinion 
of  the  necessity  of  a  given  course  of 
action  from  knowledge  and  information 
gleaned  from  collateral  news  sources. 

“The  awakening  of  a  unified  civic 
spirit  cannot  be  accompli.shed  by  the 
newspaper  editorial.  The  newspaper 
may  exhaust  barrels  of  ink  and  tons  of 
paper  in  pleading  for  such  a  condition 
and  pointing  out  the  reasons  therefor, 
but  it  can  become  an  accomplished  fact 
only  when  individual  self-interest  is 
thrust  aside,  when  narrow  and  biased 
views  are  discarded,  when  there  is  de¬ 
termination  to  give  and  take,  and  to  put 
a  thousand  shoulders  to  the  wheel  of 
progress  to  roll  it  up  the  hill.” 
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PERSONALS. 

Col.  William  HesUr,  publisher  of  the 
Brooklyn  Eagle,  gav<  a  birthday  dinner 
at  the  Plaza  oa  Thursday  evening  to 
the  members  of  his  family  and  a  few 
friends. 


Col.  George  Harvey’s  recent  ad¬ 
dresses  have  been  assembled  in  book 
form  and  issued  by  Harper  &  Bros., 
under  the  title  of  “The  Power  of  Tol¬ 
erance.” 


Oswald  G.  Villard,  editor  of  the  New 
York  Evening  Post,  delivered  an  ad¬ 
dress  on  “The  Prelude  to  the  Civil 
War”  at  the  morning  service  in  All 
Souls’  Church,  Brooklyn,  on  Sunday. 


Robertus  Love,  assistant  managing 
editor  of  the  American  Press  Associa¬ 
tion,  New  York,  has  resigned  and  re¬ 
turned  to  the  editorial  staff  of  the  St. 
Louis  Post-Dispatch. 


Joseph  B.  Gilder,  one  of  the  founders 
of  the  Critic,  which  afterwards  became 
Putnam's  Magazine,  has  abandoned  lit¬ 
erary  journalism  and  entered  the  New 
York  office  of  the  banking  and  broker¬ 
age  house  of  Hornblower  &  Weeks. 
Mr.  Gilder  is  a  brother  of  the  late  Wat¬ 
son  Gilder. 


R.  O.  Jasperson  became  managing 
editor  of  the  Milwaukee  Evening  Wis¬ 
consin  Dec.  1.  Mr.  Jasperson  is  one 
of  the  best  known  of  the  younger 
newspaper  men  of  Wisconsin.  He  has 
been  city  editor  of  the  Evening  Wis¬ 
consin  for  six  years. 


Strickland  W.  Gillilan  is  describing  his 
“Experiences  On  and  Off  the  Lecture 
Platform”  in  the  Ladies’  World.  The 
second  installment  appears  in  the  De¬ 
cember  number. 


James  J.  Duffy,  who  has  been  news 
editor  of  Leslie’s  Weekly,  has  resigned 
to  go  into  publicity  work.  He  is  suc¬ 
ceeded  on  Leslie’s  by  C.  G.  Garretson, 
who  was  formerly  with  the  New  York 
Globe. 


Wade  H.  Hayes  has  been  appointed 
Sunday  editor  of  the  New  York  Tri¬ 
bune,  succeeding  A.  D.  Howard,  who 
occupied  the  position  for  ten  years. 


J.  H.  Moreman,  formerly  business 
manager  of  the  Dayton  (O.)  News,  has 
launched  a  new  daily  at  Lansing,  Mich. 


James  Schermerhorn,  publisher  of  the 
Detroit  Times,  is  to  be  one  of  the  speak¬ 
ers  at  the  Poor  Richard  Club’s  ban¬ 
quet  in  January. 


Frederick  R.  Moore,  publisher  of 
the  New  York  Age,  a  paper  devoted  to 
the  interests  of  negroes;  Lester  Walton, 
managing  editor,  and  Harry  Crayton, 
the  vice-president  of  the  company,  are 
the  members  of  a  firm  formed  to  erect 
a  theater  at  138th  street,  west  of  Fifth 
avenue,  which  is  to  be  devoted  entirely 
to  the  patronage  of  colored  people.  The 
new  structure  will  cost  about  $165,000. 


Dr.  W.  Winship,  editor  of  the  Jour¬ 
nal  of  Education,  Boston,  Mass.,  is  de¬ 
livering  a  series  of  lectures  throughout 
Utah  on  educational  topics. 


Henry  F.  Lawrence,  who  established 
the  Tribune  in  Salt  Lake  City,  is  a  mem¬ 
ber  of  the  new  City  Commission  of 
Salt  Lake.  Recently  he  visited  Des 
Moines  for  the  purpose  of  studying  the 
municipal  form  of  government  of  that 
place. 


L.  H.  Wayne,  publisher  of  the  Palo 
.\lto  Reporter  of  Emmetsberg,  la.,  has 
been  appointed  pastor  of  the  ^Icthodist 
Church  at  Livermore,  that  State. 


E.  C.  Cooke,  managing  editor  of  the 
Railway  Journal  of  New  York,  re¬ 
turned  recently  from  a  trip  through 
Kansas  and  other  western  States. 


Charles  J.  Wohlken,  an  experienced 
newspaper  man,  has  been  appointed  ad¬ 
vertising  manager  of  the  Harpoon,  of 
Denver,  of  which  Urban  A.  Waller  is 
editor. 

The  Rochesterian,  a  work  in  two  vol¬ 
umes,  from  the  pen  of  the  late  Joseph 
O’Connor,  of  tlie  Rochester  (N.  Y.) 
Post-Express,  has  recently  been  issued 
by  the  Post-Express  Printing  Co.,  of 
that  city.  The  volumes  contain  articles 
on  various  subjects  of  general  interest, 
such  as  literature,  education,  journalism 
and  religion. 

John  Hays  Smith,  formerly  editor  of 
the  Electrical  Age  and  Electric  Club 
Journal,  is  now  associate  commercial  en¬ 
gineer  of  the  Milwaukee  Electric  Rail¬ 
way  &  Light  Co. 


Herbert  C.  Parsons,  editor  of  the 
Greenfield  (Mass.)  Recorder,  who  had 
charge  of  the  political  advertising  of 
the  Republican  party  in  the  last  cam¬ 
paign,  delivered  a  lecture  on  “Political 
Advertising”  before  the  Publicity  Club, 
of  Springfield,  Mass.,  Nov.  28. 


E.  Griffiths  has  been  appointed  Long 
Island  editor  of  the  Eagle,  taking  the 
place  of  Lewis  C.  Austin,  of  Riveriiead, 
who  resigned. 

R.  R.  Bowker,  editor  of  the  Pub¬ 
lishers  Weekly  of  New  York  and  vice- 
president  of  the  American  Copyright 
League,  is  the  author  of  a  book  on 
“Copyright,”  which  is  to  make  its  ap¬ 
pearance  this  month. 


William  T.  Ellis,  a  well-known  news¬ 
paper  and  magazine  writer,  has  been 
making  a  tour  of  the  South,  collecting 
material  for  a  series  of  articles  on  that 
section  of  the  country  for  the  Conti¬ 
nent,  of  Chicago. 


Col.  Robert  Tyler,  formerly  of  the 
Pensacola  (Fla.)  Journal,  and  later  of 
the  Montgomery  (Ala.)  Times,  is  now 
editor  of  the  Florida  Democrat. 


Miss  Dorothy  *  Campbell,  one  of  the 
best  golf  players  of  the  world,  is  to  en¬ 
gage  in  newspaper  work  in  New  York 
this  winter. 


John  F.  Mahoney,  automobile  editor 
of  the  Boston  Herald,  and  Miss  Cath¬ 
erine  Evelyn  Mullin,  of  East  Cambridge, 
were  married  in  East  Cambridge  re¬ 
cently. 


Dr.  N.  Mosessohn,  editor  of  the  Port¬ 
land  (Ore.)  Jewish  Tribune,  will  pass 
the  winter  in  San  Antonio,  Tex.,  and 
Southern  California. 

Russell  C.  Massey,  formerly  of  Fargo, 
N.  Dak.,  is  the  editor  of  a  socialistic 
paper  at  Mountain  Home,  Idaho.,  called 
the  People’s  Forum. 


W.  J.  Thompson,  publisher  of  the 
Battle  Creek  (Mich.)  Journal,  was  in 
the  city  this  week  completing  arrange¬ 
ments  for  eastern  representation. 


Edward  McLean,  son  of  John  R.  Mc¬ 
Lean,  publisher  of  the  Cincinnati  En¬ 
quirer  and  founder  of  the  Washington 
Post,  is  in  San  Francisco,  Cal.  He  is 


making  a  tour  of  the  coast  and  has 
spent  some  time  in  the  southern  part 
of  the  State.  He  will  return  East  within 
a  few  weeks. 

SITUATIONS  WANTED 

Advtrtutmmti  undtr  thu  cldiMedtion  wM  rest 
Om  Cmt  Ptr  Wwd. 

CIRCULATION  MANAGER 

wants  position.  Ten  years*  experience  on  met¬ 
ropolitan  and  small  city  dailies.  Have  never 
yet  failed  to  produce  satisfactory  results.  Am 
employed  at  present  and  can  remain  as  long 
as  desired.  If  you  contemplate  any  changes 
in  your  circulation  department  I  would  like 
to  have  you  look  up  my  record.  Address 
“CIRCULATOR,*’  care  The  Editor  and  Pub¬ 
lisher.  Park  Row,  New  York. 

10  Leading  Dailies 
In  West  Virginia 

in  Wheeling,  Parkersburg.  Huntington, 
Charleston.  Fairmont,  Clarksburg.  Grafton, 
Elkins,  Morgantown  and  Sistersville.  Will 
cover  the  State’s  most  pc^julous  centers  al¬ 
most  as  thoroughly  as  a  house  to  house 
canvass.  Let  us  submit  circulation,  popula¬ 
tion,  etc. 

SMOOT  ADVERTISING  AGENCY 

Parkersburg,  West  Virginia 

NEWSPAPER,  STREET  CAR  AND  OUTDOOR 
DISPLAY  ALL  OVER  WEST  VIRGINIA.  :: 

YOUNG  MAN, 

27,  thoroughly  experienced  in  agency  work 
both  in  and  out  of  the  oftice.  desires  engage¬ 
ment  with  live  publication.  Can  get  business. 
Address  ‘‘SOLICITOR,’*  care  The  Editor  and* 
Publisher. 

GFNKKAL  M.\N.\(.FR 

now  open  for  engagement.  Will  take  entire 
charge,  or  charge  of  business  end  of  daily  in 
city  of  30,000  up.  Can  make  a  success  of  a 
paper  if  success  is  possible.  Will  consider  ac¬ 
quiring  interest.  Address  “GENERAL  M.\N'- 
AGER,”  care  The  Editor  and  Pcblisher. 

$8,000 

is  annual  return  to  owner 
from  Pacific  Coast  daily.  Well 
equipped  to  handle  the  annual 
volume  of  business  of  $45,000. 
Will  be  sold  for  $40,000. 
Proposition  C.C. 

C.  M.  PALMER 

Newspaper  Broker 

277  BROADWAY.  NEW  YORK 

WHO  WANTS  MY  SERVICES  FREE  ? 

Have  such  confidence  in  my  ability  to  turn 
out  “Good  Stuff,”  will  get  up  sales  plans, 
booklets,  business  letters  and  magazine  lay¬ 
outs  with  the  understanding  you  pay  only  if 
my  ideas  are  accepted.  No  fee  unless  I  prove 
my  worth.  “PENN,”  5417  Christian  St.,  Phila¬ 
delphia,  Pa. 

MR.  PUBLISHER. 

A  bright,  newsy  sheet  in  not  well  rounded  out 
lacking  timelv  editorials  and  pungent  para¬ 
graphs.  Holding  editorial  position  on  Boston 
daily  desire  to  change  field.  Do  you  want  an 
editorial  writer  or  manager?  Will  let  others 
tell  you  of  my  ability  and  personal  reliability. 
BOX  1887,  Boston,  Mass. 

ClRCUL.\TION  M.VNAGER, 

14  years’  experience,  A1  references,  would 
like  to  hear  from  publisher  needing  the  services 
of  a  man  who  can  “deliver  the  goods.”  Ad¬ 
dress  “CIRCULATION  MANAGER,”  care 
The  Editor  and  Publisher,. 

Newspaper  in  Southern  California 

Independent  evening  paper;  Duplex  press; 
two  linotypes;  last  year’s  receipts  over 
$47,000,  returning  to  owner  for  time  and 
investment  over  $9,000.  Practically  entire 
interest  offered  for  $40,000.  Proposition 
539X.  H.  F.  HENRICHS.  Newspaper 
Broker,  Litchfield,  Ill. 

THOROUGHLY  COMPETENT 

advertising  manager,  employed  on  morning 
daily,  wants  position  on  evening  paper.  Ad¬ 
dress  “X.  Y,  Z.,**  care  The  Editor  and  Pub¬ 
lisher. 

HELP  WANTED 

Caakrr  Jltiftiuir  (gamra  l^>uniiiratr 

PORT  RICHMOND,  NEW  YORK  CITY 

Weekly  articles  on  CheM  —  Bridge  — 
Auction  Bridge  —  Puzzles.  Editors,  Dr. 

Kniaiuiel  Lasker  (Chess  Champion  of  the 
World),  and  Mrs.  M.  W.  Wallace.  Sample 
articles  furnished  upon  request.  Exclustve 
rights  given.  No  contract. 

POSITIONS  OPEN 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  frer;  terms  mod¬ 
erate;  established  1898;  no  branch  officcn. 
FERNALD’S  NEWSPAPER  MEN’S  EX- 
change,  Springfield,  Maas. 

FOR  SALE 

A  REAL  CIRCULATION  BUILDER 

GEORGE  FITCH 

iAuthor  of  ''Good  Old  Siwaith'*) 

“Vest  Pocket  Essao’"’* 

Original,  Sparkling,  Smlle-produrlng.  Illus¬ 
trated.  Six  weekly.  Send  for  sample  set. 
Furnished  exclusively  by 

The  Adams  Newspaper  Service 

201S  Peoples  Gas  Balldlng,  CHICAGO 

ON  ACCOUNT  OF 

the  discontinuing  our  linotype  department,  we 
are  offering  our  battery  of  ten  machines  con¬ 
sisting  of  Models  1,  two-letter;  3  and  5.  Prices 
right,  terms  liberal.  “LINO,”  care  The  Eoitob 

AND  PUBLISHEK. 

LINOTYPE  FOR  SALE. 

Model  4,  two-letter,  with  all  its  magazine^ 
matrices  and  other  accessories.  In  good  condi¬ 
tion.  Has  had  little  use.  Only  reason  for  dis¬ 
posing  of  Linotype  have  replaced  with  addi¬ 
tional  Monotype.  CHAPPLE  PUBLISHING 
CO.,  944  Dorchester  Ave.,  Boston,  Mass. 

ADVERTISING  MEDIA 

ILLINOIS. 

MISCELLANEOUS 

WANTED— LINOTYPE 

composition;  plant  running  24  hours  daily;  68 
different  faces;  linotype  border  and  rules  car¬ 
ried  in  stock;  specialty,  promptness.  W-ALTER 
B.  DAVIS,  116  Nassau  St.,  New  York. 

CHICAGO  EXAMINER 

The  Iar2e8t  Morning  and  Sunday  NeNvt 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

NEW  YORK. 

ARE  YOU  LOSING  MONEY? 

THE  BUFFALO  EVENING  NEWS 
is  read  in  over  00%  uf  the  homes  of  Buffalc 
and  its  suburha,  and  has  no  dissatisfied  adver 
tisers.  Write  for  rates  and  iworn  circtdatioi 
statement 

If  your  publication  is  losing  money  1  can 
tell  you  why,  and  make  recommendation  for 
placing  it  on  an  earning  basis.  1  install  modern 
systems  individually  adapted  to  the  needs  of 
publishers;  reorganize  plants;  stop  leaks;  advise 
as  to  style  and  make-up.  etc.  Experience  covers 
cities  from  15,0UU  to  1,500,000.  High  class  ref- 

WASHINGTON 

erences.  Wri.e  at  once  if  interested  in  order 
to  secure  ^ppoiiitnient.  .Address  “EXPERT,” 

THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest 
Ahead  of  all  American  newspapers  except  onr 
in  total  volume  of  business  carried.  Circula 
tion — Daily,  64,'741;  Sunday,  84,203 — 60^ 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper 

EDITORIALS— VIGOROUS, 

reliable  and  timely  Samples  and  rates  on  ap¬ 
plication.  Address  “EXPERIENCE,”  care  The 
Editor  and  Publisher. 

DAILY  NEWS. 

Reports  for  evening  papers,  advance  news,  mail 
service,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU,  167  W.  Washington  St.,  Chi- 
cago.  III. 

THE  BLACK  Chicago  -  New  York  -  Pittsburgh 
for  SO  years  the  coal  trades’  Iw 
DIAMOND  ing  journal  Write  for  rates. 
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FROM  OLD  KENTUCKY. 

Louisville  Herald  Moves  Into  Its  New 
Building,  Which  is  Equipped  With  | 
New  Machinery — Roger  H.  Bur-  j 
lingame.  Night  Editor,  Surrenders 
to  Dan  Cupid — Col.  Haldeman  | 
May  Be  Named  Adjutant-General.  ; 

iSf'i'i  itii  (  orn'sf'otttiriu  i’. » 

K>  ..  l)t*c.  (i.  — Tlu-  1.. 'U!S- 
villc  Herald  lias  moved  inlo  its  new 
home  on  W  alnut,  aliove  Third  street, 
and  the  chaos  incident  thereto  is  hein^t 
rapidly  dispelled  under  the  jfuidance  of 
(ieneral  Manager  W'.  K.  McKay. 

The  old  Herald  plant  was  completely 
gutted  hy  lire  on  .\ugust  1 1  last,  since 
which  time  the  Herahl  has  made  use  of 
the  mechanical  eipiipment  t>f  the  Post, 
an  afternoon  paper. 

In  point  of  facilities  and  modern 
equipment  the  new  Herald  plant  will 
compare  favorably  with  any  in  the 
South.  Xew  monotypes  are  being  in¬ 
stalled  and  the  stereotyping  department 
is  to  be  refitted  throughout.  The  new 
presses  will  he  of  the  latest  models. 

Three  floors  of  a  new  building,  which 
is  adapted  particularly  to  the  needs  of 
a  rapidly  growing  paper,  will  he  used 
by  the  Herahl.  The  .stereotyping  and 
press  rooms  will  be  located  in  the  base¬ 
ment  ;  the  business  oftice,  circulation  de¬ 
partment  and  composing  room  will  (k- 
ciipy  the  first  flo(>r.  while  the  second  floor 
will  he  used  for  the  editorial  rooms, 
publisher's  oflices.  etc. 

John  I'.  Shaffer,  of  Chicago,  is  owner, 
editor  and  publisher  of  the  Herald.  Mr. 
Shaffer  also  owns  the  Chicago  Evening 
Post  ami  the  three  dailies  composing  the 
Indiana  Tri-Star  league. 

residential  club  has  been  determined 
upon  by  the  members  of  the  Louisville 
Press  t  lub.  and  its  establishment  in  the 
next  two  weeks  is  assured.  Seventy- 
two  charter  members  have  already  been 
enrolled.  The  club  proposes  to  furnish 
royal  entertainment  for  visiting  meni- 
iK'rs  of  the  Kentucky  Press  .\ssociation 
when  that  organization  holds  its  mid¬ 
winter  meeting  here  the  latter  part  of 
this  month. 

Roger  11.  Hurlingame,  night  news  e.li- 
tor  of  the  Herald,  surrendered  to  Dan 
Cupid  to-day  when  he  wedded  Miss 
Lucy  White  Booker,  at  the  old  Booker 
homestead  in  Richmond,  Ky.  The  bride 
is  one  of  the  most  popular  mimbers  of 
l>>uisville's  younger  set,  and  comes  from 
one  of  Kentucky's  foremost  families. 
Mr.  Burlingame  i'  one  of  the  best- 
known  new>paper  men  in  the  State.  I'or 
the  itast  Itn  years  he  has  been  asso¬ 
ciated  with  various  l.ouisville  and  Cin 
cinnati  papers. 

It  is  reported  on  excellent  authority 
that  Col.  W.  B.  Haldeman,  editor  of  the 
Louisville  Times,  will  Iw  named  adjut¬ 
ant  general  to  succe.d  (jeneral  P.  P. 
Johnston  by  Governor-elect  James  B. 
.McCreary.  Col.  Haldeman  is  a  past 
master  at  the  military  game  and  his  ap¬ 
pointment  would  be  a  popular  one.  He 

A  Good  One 

.\ew  ^’ork  State  weekly  (  Repub¬ 
lican).  ; 

County  Seat  Town  (  I-Vmi  iiop. ).  , 

.\'o  Competition. 

.Splendid  K(|uipment  (linotyiw). 
Earning  per  annum  net. 

Price  (term-).  i 

Harwell  &  Cannon  I 

Brokers  in  newspaper  and  magazine  proper-  j 

bes  that  are  not  *  hawked  on  the  market  ’ 

Fiftk  Avc.  BMg.  New  York  City  | 

Cor.  23rd  S(.  and  3th  Avc.  : 


IS  one  of  the  youngest  living  ex-Con- 
federate  soldiers,  h'or  many  years  he 
was  first  in  command  of  the  First  Regi¬ 
ment  of  the  Kentucky  National  Guard. 

Harry  McCarty,  editor  of  the  Xichol- 
asville  Journal,  and  one  of  the  most 
widely  known  newspaper  men  in  Ken¬ 
tucky,  has  been  named  secretary  to  J. 
\\ .  Newman,  newly-elected  Commis¬ 
sioner  of  .-Kgriculture. 

Fred  Hamlin,  recently  of  the  staff  of 
the  Indianapolis  .Star,  spent  the  past  f-.  w 
weeks  in  l-ouisville.  He  now  has  a 
position  with  the  News-Scimitar.  Mem- 
l>his,  Tenn. 

I'rey  Woodson,  editor  of  the  Owens¬ 
boro  .Messenger  and  secretary  of  the 
Natitinal  Democratic  Committee,  spent 
a  few  days  at  National  headquarters  in 
Chicago  last  week.  On  his  return  he 
stopped  over  in  Louisville. 

Col.  W.  P.  Walton,  a  forimr  news- 
l)a()er  man  of  Lexington,  will  be  given  a 
fine  ap])ointment  by  Governor-elect  .Mc¬ 
Creary,  it  is  declared.  .\ny  number 
of  Kentucky  newspaiters  are  bo  isting 
S.  .M.  S.uilley.  of  the  Stanford  Int.rior 
Journal,  for  appointment  as  a  member 
of  the  State  Board  of  Control. 

.\mong  the  newspaper  men  and  their 
wives  attending  the  Booker- Burlingg^ne 
wedding  at  Richmond.  Wednesday,  were 
Mr  and  Mrs.  W.  K.  McKay.  .Mr.  and 
.Mrs.  E.  11.  D.iven|)ort.  Mr.  and  Mrs. 
.\ubrcy  Cossar.  George  Peters,  Wyncie 
King.  .Mwin  Seekamp  and  Tom  Cook. 

Moxtv. 

“THE  FORTUNES  OF  THE  SUN.” 

Those  who  read  the  three  articles  on 
the  "Fortunes  of  the  Sun."  printed  a 
few  weeks  ago  in  the  Saturday  Evening 
Post,  of  Philadelphia,  and  took  notice 
c>f  the  discussion  that  they  provoked 
among  newspaper  men  will  read  the  fol¬ 
lowing  letter,  also  published  in  the  Post, 
with  consiilerable  interest : 

New  York  City,  Nov.  3,  15(11. 

To  the  Editor  of  The  Saturday  Evening 

Post : 

It  would  Ik‘  iinpropi'r  for  any  one  to 
assume — as  I  understand  some  have  as¬ 
sumed — that  my  story.  The  Fortunes  of 
The  Sun,  publihsed  in  Tlie  Saturday 
FNeuing  Post,  September  second,  ninth 
and  sixteenth,  was  a  literal  chronicle  of 
actual  everts  that  occurred  in  St.  .loseph, 
Missouri,  when  I  was  the  editor  of  The 
St.  .loseph  Star. 

The  storj  portrays  a  condition  broader 
than  that  of  any  particular  <-it.v.  Some 
of  the  incidents  a<-tunll.y  (H-(-urred  in 
St.  Joseidi.  and  some  were  taken  from 
my  experiences  and  the  ex|H-rienees  of 
other  tslitors  in  other  cities. 

My  imriiose  in  writing  the  story  was 
t>i  show  fairly  t.viiical  newspaiiers  condi¬ 
tions  in  a  typical  .\merican  city.  The 
iiK-ideiits  sliouhl  not  lie  aiqdied  to  any 
particular  jdaces,  individuals  or  as.soca- 
tions.  Ol.ivKK  P.  Nkwm.\x 


PROFITING  BY  CARELESSNESS. 

“You'd  scarcely  think,”  said  the  ad¬ 
vertising  man  of  a  large  Chicago  mail¬ 
order  house,  “that  we  get  one  of  our 
most  profitable  bits  of  publicity  from 
the  carelessness  of  our  customers.  But 
w  e  do.  \\  hen  a  customer  sends  in  his 
order  and  money,  but  neglects  to  sign 
his  name  or  furnish  other  means  of 
identifying  who  the  sender  is,  we  get  in 
touch  with  the  postmaster  in  the  town 
from  which  the  order  was  received. 
Giving  either  the  amount  enclosed  or  a 
partial  abstract  of  the  order,  we  request 
the  postmaster  to  post  the  informa.ion 
where  it  may  be  seen  by  the  customer. 
.•\s  we  embody  in  this  poster  to  the  cus¬ 
tomer  a  bo’d-face  line  stating  that  it  is 
our  policy  to  treat  everybody  as  fairly 
as  possible,  and  that  we  plan  to  file  all 
orders  as  soon  as  received,  we  succeed 
in  advertising  two  very  advertisable 
points  in  a  way  that  cannot  be  contro¬ 
verted" — Husiucss. 


PERKINS  WINS  FIGHT. 

{Continued  from  f^gc  1.) 

equipped  throughout  with  the  latest 
metropolitan  appliances  for  the  mak¬ 
ing  of  newspapers,  was  installed.  Mr. 
Perkins’  answer  was  the  installation  of 
a  complete  leased  wire  service  of  the 
.\ssociated  Press,  a  service  that  Seattle 
did  not  take  until  that  city  had  100,000 
population.  This  was  followed  by  the 
purchase  of  a  building  in  the  heart  of 
the  business  district,  into  which  his 
plant  was  moved,  and  the  installation  of 
a  brand  new  perfecting  press  and  equip¬ 
ment  to  correspond. 

Mr.  Blethen's  next  move  was  to  es¬ 
tablish  a  Sunday  edition,  complete  with 
colored  comics  and  magazine  section, 
United  Press  and  ITearst  service,  and 
every  other  service  that  money  could 
bay.  This  was  soon  followed  by  the 
absorption  of  the  Reveille,  a  morning 
paper  owned  jointly  by  J.  D.  Farrell, 
president  of  the  tlregon  &  Washing¬ 
ton  Railroad,  and  Samuel  Hill,  of 
Seattle. 

HLETHEX  GETS  THE  REVEILLE. 

This  paper  had  been  caught  between 
the  upper  and  nether  millstones  of  the 
Blethcns-Perkins  fight,  and  gladly  ac¬ 
cepted  Mr.  Blethen’s  overtures  to  con¬ 
solidate  the  jiroperties  on  a  half-and- 
half  basis.  This  brought  the  resources 
of  two  more  millionaires  to  assist  in 
providing  the  sinews  of  war  to  the 
Blethen  end  of  the  fight,  leaving  Per¬ 
kins  alone  and  single-handed  to  carry 
on  the  war  against  odds  that  would 
seem  hopeless  to  most  publishers. 

But  Mr.  Perkins’  next  move  proved 
the  turning  point  of  the  struggle  and 
was  the  beginning  of  the  end.  This 
was  the  acquisition  of  the  Sunday 
morning  service  of  the  .\ssociated  Press 
and  the  establishment  of  a  Sunday 
morning  paper,  which  nullified  the  only 
real  progress  his  rival  had  made. 

The  contest  became  so  bitter  that  it 
was  almost  a  weekly  occurrence  for 
editors  or  business  managers  to  he  ar¬ 
rested.  and  libel  and  other  suits  be¬ 
came  so  thick  that,  like  Kansas  grass¬ 
hoppers,  they  clouded  the  sun.  With  the 
sale  of  the  papers  all  such  suits  have 
been  dropped  and  sweet  peace  reigns. 

SEI.LS  OUT  TO  HUnilY  AND  OTHERS. 

Until  early  in  August  Col.  Blethen 
had  refused  to  sell,  but  when  E.  W. 
Purdy,  president  of  the  First  National 
Bank,  representing  other  business  men, 
operted  negotiations  with  him.  he  set  a 
price  which  finally  ended  in  the  buying 
of  the  properties.  Col.  Blethen  quits 
the  field  gracefully,  and  it  is  said  that 
both  he  and  Mr.  Perkins  have  a  whole¬ 
some  respect  for  each  other.  Belling¬ 
ham  people  know  the  contest  has  proved 
that  both  are  game  fighters  and  gooa 
losers.  Col.  Blethen's  Seattle  Times 
yesterday  printed  a  statement  signed  by 
him,  announcing  the  sale.  The  Herald, 
Mr.  Perkins’  newspaper,  said  in  yes¬ 
terday’s  issue ; 

"There  is  no  blinking  the  fai-t  that 
this  bitter  news|)aper  warfare  ha.s  teiideil 
to  k(H‘p  the  city  dividt'd  against  itself; 
and  while  it  has  insured  exeelleiil  news- 
pa|K*rs  at  a  trilling  cost  to  this  eoin- 
iminity,  it  has  tendeil  in  some  measure  to 
undo  he  goisl  work  that  the  iiaiH-rs  have 
done 

"Seven  years  ago  the  first  of  l.ist 
iiioinh  the  Herald  encountered  its  first 
opposition  in  the  evening  field.  Since 
liial  day  there  has  lu'ver  Is-en  a  moment, 
tuuil  yesterday,  when  there  was  any 
abatement  of  the  effort  to  weaken  its 
strength  as  a  business  enterprise  and  to 

cripple  its  ii.rtuence  in  the  thr . . 

ties  of  the  northwest. 

fEKHIXS  DOE.S  .NOT  CIMIW. 

"Hut  in  the  face  of  oiqMisition  con- 
ducte<l  by  men  who  knew  liow  to  fight, 
the  Herald  has  grown  steadily.  When  it 
began  the  fight  seven  .vears  ago  it  was 
a  small  she<*t  with  a  circulation  of  3,.">0<). 


To-day,  when  the  fight  ends,  it  has  a  cir¬ 
culation  of  more  than  10,000.  That  is 
the  measure  of  appreciation  of  the  stand 
it  has  taken  on  every  public  question. 
That  is  the  measure  of  its  influence.  The 
jieople  have  put  the  stamp  of  approval 
upon  the  Herald  and  its  policy.  The  sig¬ 
nificant  thing  in  this  connection  at  this 
particular  time  is  that  the  Herald  has 
not  been  sold,  and  is  not  for  sale.  Its 
publisher  will  continue  to  issue  it  for 
seven  more  years  and  seven  years  on  top 
of  that. 

"But  while  tlie  Herald  may  feel  a  par¬ 
donable  iiride  in  what  it  has  done  in  and 
for  the  community,  it  does  not  look  upon 
tile  jiresent  situation  as  one  calling  for 
any  exultation.  To  gloat  over  the  fact 
that  other  newspaiiers  have  changed 
hands  might  be  to  credit  that  transac¬ 
tion  with  a  significance  it  does  not  pos¬ 
sess  and  to  invite  another  newspaper 
war,  a  imssibility  that  is  remote  from 
our  desires.  I’erhaps  we  may  be  ex¬ 
cused  if  we  say  that,  at  this  time,  we 
feel  that  we  can  afford  to  be  magnani¬ 
mous  and  generous.  We  extend  the  glad 
hand  to  the  new  publishers  and  congratu¬ 
late  t'ol.  Blethen  for  the  fight  he  has 
made.” 

CHANGES  IN  INTEREST. 

Ch.nritox.  la. — W.  H.  Dewey,  former 
editor  of  Chariton  Leader,  has  bought 
the  Centerville  Journal. 

Eurek.x,  Mont. — The  Eureka  Journal, 
owned  by  P.  N.  Bernard,  has  been  sold 
to  Oscar  F.  Wolfe,  of  Newport.  Wash. 

G.\krets</.\.  S.  D. — The  Sanders  Print- 
in.g  Co.,  iniblisher.s  of  the  Garretson 
News,  has  purcha.'Cil  the  local  news- 
pajier  of  Valley  Siirings.  and  will  estab¬ 
lish  an  up-to-date  iiaper  in  that  place 
called  the  Vidette. 

.\dki.\x.  Mich. — Will  F.  Baum,  found¬ 
er  and  former  publisher  of  the  Chicago 
Live  Stock  World,  and  lat.r  secretary 
of  the  Iowa  Live  Stock  Commission  Co., 
has  purchased  the  Times  of  this  city. 

\'iR(;ixi.\,  111. — Harry  !•'.  Downing,  ed¬ 
itor  of  the  Enquirer  for  the  past  twenty 
years,  has  sold  the  publication  to  .-Mhert 
E.  Hinners,  who  was  formerly  county 
superintendent  of  schools. 

Waukegan,  III.  —  The  Waukegan 
Daily  Sun.  and  its  weekly  edition,  the 
Lake  County  Independent,  published  at 
Libwtyville,  have  been  sold  to  W.  J. 
and  F.  G.  Smith.  I'rank  II.  Just,  for¬ 
mer  owner  of  the.se  paper.s,  will  devote 
his  time  to  a  Western  investment. 

San  Marcos,  Tex. — The  San  Marcos 
Printing  Co.  recently  hought  out  the 
business  and  good  will  of  the  Daily  Her¬ 
ald.  W.  S.  Davis,  editor  and  proprietor 
of  the  Herald,  will  move  his  plant  to 
Rockport,  where  he  will  engage  in  the 
newspaper  business. 

Germantown,  Pa. — The  Germantown 
Telegraph,  at  one  time  one  of  the  most 
valu.ible  weekly  newspapers  in  the  coun¬ 
try,  was  sold  this  week  by  Attorney  H. 
Edgar  Barnes  to  Curtis  E.  Blin-Singer, 
of  Tioga,  who  has  been  engaged  in 
newspaper  work  for  twenty-seven  years. 
-Major  Philip  R.  Freas.  the  original 
owner  and  editor  for  fifty-three  years, 
issued  the  first  number  of  the  Tele¬ 
graph  on  March  17,  18.3(1. 

Johnstown.  Pa. — The  Journal  ha.s 
been  sold  to  .\ttornev  H.  W.  Storey  for 
$2,00(1. 


ANNOUNCEMENT 

This  is  to  announce  that  C.  R 
Perrigo,  Originator  of  “THE  MOD¬ 
ERN  BABY  CONTEST”  has  sev¬ 
ered  his  connections  with  The 
McDonald  Syndicate,  of  Erie,  Pa., 
and  is  now  interested  in  and  affiliated 
with  this  company. 

The  United  Contest  Company 

( Incorporated ) 

“Not  the  cheapest,  but  the  best“ 

811  Qtizen  Bldg.  Cleveland,  O. 
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G.  M.  BRADT’S  CLOSE  CALL. 


Looked  Into  the  Muzzle  of  a  Forty- 

four  Held  by  an  Angry  General. 

(.Special  Correspondence.} 

Havana,  Nov.  :$0. — How  indiscreet  it 
is  for  a  Cuban  editor  to  entertain  any 
complaints  against  the  policies  of  his 
paper  outside  the  security  of  his  sanc¬ 
tum  is  well  illustrated  by  the  recent  ex¬ 
perience  of  George  M.  Bradt,  editor  and 
publisher  of  the  Havana  Post,  whereby 
Mr.  Bradt  came  within  a  hair's  breadth 
of  losing  his  life,  with  the  consequent 
loss  to  Havana  journalism  of  one  of  its 
brightest  ornaments. 

Mr.  Bradt  recently  started  a  Spanish 
edition  of  the  Post  under  the  name  La 
Ultima  Horn.  Among  the  writers  on  the 
new  paper  was  a  bright  young  Cuban 
named  Masa,  who  made  his  debut  in 
journalism  under  the  pseudonym  of  “Dr. 
Escalpelo"  (Scalpel).  His  first  article 
attracted  the  unfavorable  attention  of 
the  Association  of  Veterans,  which  is 
now  engaged  in  making  things  unpleas¬ 
ant  for  the  small  army  of  former  Span¬ 
ish  soldiers  and  guerrillas  now  enjoying 
the  sweets  of  public  office  to  the  detri¬ 
ment  of  all  true  patriots  who  lack  offices. 

Dr.  Escalpelo,  having  been  only  in 
arms  maternal  during  the  revolution, 
had  no  sympathy  for  the  heroes  of  the 
Manigua  and  said  so  with  engaging 
frankness,  wherefore  a  battalion  of  vet¬ 
erans  ambushed  him  on  the  Prado  and 
inflicted  a  severe  manual  correction. 
L’ndaunted  the  Doctor  swung  his  scalpel 
again  the  next  day  and  again  went  down 
before  overwhelming  odds. 

As  a  result  of  his  editorial  version  of 
that  engagement  he  fell  into  a  third 
ambuscade  from  which  he  emerged  in 
such  a  pulpy  condition  as  to  compel  the 
suspension  of  his  editorial  activities 
Then  Mr.  Bradt  received  a  peremptory 
summons  from  Major-General  Enrique 
Loynaz  Del  Castillo,  the  hero  of 
“Eighty-one  Battles,  Skirmishes  and  En¬ 
gagements,"  and  renowned  as  the  “Tiger 
of  Wajay,”  to  present  himself  forthwith 
at  the  Veterans'  Club  and  explain  the 
conduct  of  his  subordinate,  and,  in 
reckless  disregard  of  editorial  precedent, 
■Mr.  Bradt  went. 

He  was  ushered  into  an  apartment 
where  he  was  left  alone,  the  door  being 
closed  behind  him,  and  a  moment  later 
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found  himself  looking  into  the  muzzle 
of  a  forty-four  which  General  Loynaz 
had  thrust  through  the  iron  grille  open¬ 
ing  into  the  outer  hall. 

Thus  for  some  breathless  seconds 
faced  each  other  the  Tiger  and  the  Edi 
tor,  with  the  odds  heavily  against  the 
latter.  Versions  vary  of  what  imme¬ 
diately  happened.  Mr.  Bradt  says  that 
he  folded  his  arms  and  prepared  to  ex¬ 
pire  as  magnificently  as  possible.  Others 
say  that  he  beat  a  masterly  but  scan¬ 
dalously  rapid  retreat,  with  the  Tiger 
on  his  trail.  What  is  known  to  have 
happened  is  that  some  officious  Veteran, 
who  saw  no  sin  in  spoiling  a  good  story, 
succeeded  in  disarming  the  Tiger  and 
facilitated  the  continuance  of  the  Edi¬ 
tor’s  retreat  to  the  security  of  his  sanc¬ 
tum. 

Later  Mr.  Bradt  filed  a  formal  com¬ 
plaint  before  Colonel  .Aguirre,  chief  of 
the  National  police,  who  issued  orders 
to  have  the  Tiger  caged.  Before  this 
could  be  effected,  however,  Mr.  Bradt, 
in  deference  to  an  intimation  from  the 
highest  authority  in  Cuba,  decided  to 
withdraw  his  complaint  and  the  incident 
was  declared  closed  with  the  Tiger  still 
at  large.  Curiously  enough  none  of  the 
Ucal  papers  has  seen  fit  to  allude  to  the 
affair.  Tigers  are  some  tigers  in  Cuba, 
and  apparently  eat  editors. 

E.  PF.  Laureai.  Si.evin. 


GIVE  ADVERTISING  CREDIT. 

Too  Many  Advertigerg  Overlook  Itg 
Cumulative  Effect. 

J.  J.  Rockwell,  of  the  McGraw  Pub¬ 
lishing  Co.,  of  New  York,  in  an  ad¬ 
dress  before  the  Advertisers’  Club  in 
New  Orleans  declared  that  advertising 
does  not  get  credit  for  all  the  work  it 
does. 

“One  of  the  greatest  difficulties  con¬ 
fronting  an  advertising  man  is  that  ad¬ 
vertisers  fail  to  give  advertising  credit 
for  what  it  really  performs.  The  ad¬ 
vertiser  usually  checks  up  on  his  ad¬ 
vertising  like  any  other  investment  in 
that  its  greatest  results  are  its  cumu¬ 
lative  value.  However,  the  results  from 
that  advertisement  should  not  be  fig¬ 
ured  from  one  sale  only,  but  from  all 
other  sales  which  are  made  to  the 
same  people. 

“All  that  advertising  can  do  is  to 
bring  new  customers,  or  rather  I  should 
say  it  brings  people  to  a  store  or  estab¬ 
lishment,  as  the  case  may  be.  It  is  up 
to  the  salesman  to  do  the  rest. 

“All  business  resulting  from  an  ad¬ 
vertisement,  whether  received  at  once, 
or  later  as  the  direct  results  of  the  ad- 
rertisement,  should  be  credited  proper¬ 
ly.  .Advertising  men  find  that  the  tTeat- 
est  and  chief  value  of  advertising  is  the 
cumulative  effect.  It  forms  the  start¬ 
ing  point  of  sales  by  reason  of  mouth- 
to-moulh  advertising  which  pleased 
customers  do  and  the  advertising  thus 
succeeds  in  developing  the  liusiness.” 

FORT  WORTH  AD  CLUB. 


Members  Decide  to  Issue  a  Weekly 
Bulletin. 

The  Eort  Worth  .Advertising  Men’s 
Club  at  its  regular  meeting  on  Wednes¬ 
day,  Nov.  1,  made  arrangements  to  as 
sist  in  the  entertainment  of  the  party 
of  Flanders  automobile  officials  on  the 
occasion  of  their  visit  to  Fort  Worth 
during  the  first  week  of  December.  It 
was  decided  to  issue  each  week  a  bulle¬ 
tin  announcing  the  good  things  for  the 
next  meeting  of  the  club  and  in  this 
way  arouse  more  enthusiasm  among 
the  membership.  Wm.  .A.  Bowen,  edi¬ 
tor  of  the  Arlington  Journal,  addressed 


the  meeting  on  the  subject  of  “What  Is 
Advertising?" 

C.  -A.  Reyer,  advertising  manager  of 
Burton  Dry  Goods  Co.,  addressed  the 
meeting  of  Nov.  15,  his  subject  being 
“The  Advertising  Man.”  Mr.  Reyer’s 
talk  was  highly  interesting  and  instruc¬ 
tive  and  greatly  appreciated  by  the  large 
number  present.  A  representative  of 
the  club  was  appointed  to  make  the  trip 
to  Houston  with  a  delegation  from  the 
Board  of  Trade  to  study  civic  condi¬ 
tions  in  that  city.  Clarence  Morgan, 
advertising  manager  of  Meacham’s,  read 
an  interesting  paper  on  “What  Is  an 
.Advertising  Man?”  His  paper  re¬ 
ceived  much  favorable  comment. 


OBITUARY  NOTES. 

Harry  McDougall,  who  since  188!)  was 
one  of  the  proprietors  of  the  Newark 
(N.  J.)  Sunday  Call,  died  on  Sunday,  at 
his  home  in  Newark.  He  was  sixty-one 
years  of  age. 

Howard  W.  Mitchell,  a  prominent 
newspaper  man,  and  at  one  time  editor 
of  the  Duluth  (Minn.)  News,  died  it 
.Milford,  Utah,  recently. 

Elisha  K.  Morrill,  a  pioneer  news¬ 
paper  publisher  of  the  Northwest,  .lied 
at  the  home  of  his  son,  the  Rev.  T.  T. 
.Morrill,  in  Dayton,  O.,  Nov.  2fi. 

John  W.  Spaight,  for  forty-five  years 
editor  and  proprietor  of  the  Fishkill 
( N.  V. )  Standard,  died  at  the  age  of 
seventy-eight  years  at  Bound  Brook, 
Dec.  2. 

John  H.  Schultz,  for  many  years  ed¬ 
itor  and  publisher  of  the  Marietta  (O.) 
Times,  died  at  his  home  Dec.  1. 

William  H.  Stevenson,  seventy-eight 
years  old,  editor  and  publisher  of  the 
Central  Law  Journal,  said  to  be  the 
first  law  publication  in  the  United  States, 
died  at  his  home  in  St.  Ij^iuis  of  nerv¬ 
ous  prostration. 

Sam  G.  Sloane  died  at  his  home  in 
.Adrian,  Mich.,  recently.  He  was  one 
of  the  oldest  newspaper  men  in  the 
State,  and  was  editor  of  Charles  City 
Intelligencer  for  many  years. 

Joseph  .A.  Hoffman,  for  many  years 
editor  of  the  Central  Democrat,  a  Ger¬ 
man  newspaiier  at  Syracuse,  N.  Y.,  died 
•Nov.  2G. 

T.  H.  Lee.  advertising  solicitor  for 
Frank  Presbrey  &  Co.,  was  found  dead 
in  bed  in  his  room  at  the  New  York 
.Athletic  Club  Nov.  26. 

James  B.  (!ay,  assistant  treasurer  of 
the  Providence  Journal  Co.,  died  Nov. 
2().  He  was  Grand  Master  of  the  Grand 
Lodge,  .-\.  F.  and  .A.  M.,  of  Rhode  Isl¬ 
and.  Mr.  G<ay  had  been  connected  with 
the  Journal  since  1885. 

Francis  .A.  Wilson,  who  had  been  a 
member  of  the  staff  of  the  Boston  Globe 
for  many  years,  died  from  Bright’s  dis¬ 
ease,  at  his  home  at  Roxbury,  Nov.  29. 

H.  C.  Parliament,  a  pioneer  in  West¬ 
ern  journalistic  field,  died  at  his  home 
in  North  Republic,  Wash.,  recently. 

Charles  H.  Roberts,  a  member  of  the 
editorial  staff  of  the  Cairo  (Ill.)  Bulle¬ 
tin.  dieil  recently. 


Staff  Change*  in  Indianapolis. 

Three  changes  in  the  staff  of  the 
Indianapolis  Star,  which  was  recently 
purchased  by  J.  C.  Shafer,  have  been 
announced.  Ernest  B.  Bios-,  of  the 
editorial  staff,  has  been  mad  manager 
of  the  editorial  department,  and  Ben¬ 
jamin  F.  Lawrence,  managing  editor, 
has  succeeded  J.  W.  Barnhart  as  busi¬ 
ness  manager. 


Why  They  Behaved. 

“How  well  behaved  your  children  are,”  said 
the  minister’s  wife. 

“They  are  perfectly  lovely  children,”  added 
the  minister. 

The  parents  smiled  proudly,  and  up  spoke 
little  .\gnes,  “Pa  said  if  we  didn't  behave  he’d 
knock  our  blocks  off,  didn’t  yon.  pa?" 


WHY  THE  ADS  DIDN’T  PAY. 


Experience  of  a  Southern  City  in  Try¬ 
ing  to  Attract  People. 

(Special  Correspondence.} 

Chicago,  Dec.  4. — One  Southern  city 
wisely  contracted  for  several  hundred 
dollars'  worth  of  advertising  space  in  a 
leading  Chicago  publication  during  the 
period  of  the  great  land  show. 

Before  the  land  show  had  closed  re¬ 
turns  came  in  freely  in  the  form  of 
many  letters  of  inquiry  from  various 
parts  of  the  country.  They  "looked 
good,”  and  doubtless  represented  a  good¬ 
ly  percentage  of  hopeful  possibilities. 
But  no  one  knows  and  probably  no  one 
will  ei'er  know,  because  the  local  com¬ 
mercial  body  has  no  equipment  for  han¬ 
dling  the  situation. 

They  have  no  printed  matter  to  send 
to  the  correspondents. 

They  have  no  plan  for  classifying, 
grouping  and  referring  the  several  com¬ 
munications  to  any  one  who  might  help¬ 
fully  respond  and  deal  with  them. 

They  have  no  exact  data  to  submit  in 
reply  to  specific  inquiries. 

They  have  not  even  some  one  in  the 
office  who  is  making  even  a  formal  or 
“form”  reply  or  at  least  acknowledg¬ 
ment. 

They  have  no  plan,  no  policy,  no 
program,  no  machinery,  no  method,  no 
printed  matter,  no  data,  “no  nothing !’’ 

Is  it  not  awful!  .Awful!!  .Awful!!! 

■And  of  course  “advertising  does  not 
pay."  E.  G.  Routzahn. 


Standard  Advertising  in  New  York. 

Standard  .Advertising  of  Chicago  an¬ 
nounces  the  appointment  of  C.  W. 
Weaver  as  eastern  manager,  with  of¬ 
fices  in  the  Fifth  .Avenue  building,  room 
813,  New  York  City.  Mr.  Weaver  will 
have  charge  of  the  business  in  the  east¬ 
ern  territory.  Seth  Brown,  the  editor, 
says  this  arrangement  was  made  in  re¬ 
sponse  to  repeated  suggestions  on  the 
part  of  eastern  friends  who  desire  to 
participate  more  largely  in  the  work 
which  Standard  .Advertising  is  accom¬ 
plishing. 


Tile  heirs  of  Jay  Gould  have  pur- 
cliased  the  Iniilding  at  31  Park  Row  for¬ 
merly  tl;e  home  of  the  New  York  World 
and  the  defunct  Daily  News. 
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TIPS  FOR  BUSINESS  MANAGERS. 

_  E.  T.  Howard,  Tribnue  biiildiug,  New 
York,  is  placiig  orders  for  7(j<i  lines,  live 
iiisertiuiis,  with  southern  jmiiers  for  the 
L.  E.  Waterman  Company,  New  York. 


The  M.  C.  Weil  .Vdvertisiug  Ageuey, 
38  Park  How,  New  York,  is  making  con¬ 
tracts  for  lines,  one  year,  with  Mis- 

sissipid  papers,  for  the  A.  H.  C.  Chem¬ 
ical  Comi>any. 

The  .1.  Waller  Thompson  Company.  4-i 
East  Twenty-third  street.  New  York,  is 
stmding  out  two  and  one-half  inches,  l.'di 
tunes,  generally,  for  the  Horlick  Malted 
.Milk  Company,  Uacinc,  M’is. 


'Jlie  Masseiigale  Agency,  .\tlanta.  (la., 
is  making  contracts  for  .\(Ki(»  lines,  one 
year,  with  eastern  paisTs,  for  Clarke 
hrotliers.  IVoria,  Ill. 


'  The  .Mleu  .\dvertising  Agency,  d.'t  West 
niiriy-fourth  street.  New  York,  is  jilac- 
ing  orders  with  southern  paiKUs  for  .">.(Mio 
lines,  to  Ih‘  used  within  one  year,  for  the 
Columbia  IMionograph  Company,  New 
•York. 


i  laird  iV  Thomas.  Trude  building.  Chi- 
feago.  are  making  ctmtnicts  for  1,4(K)  lines, 
one  .year,  with  western  papeis.  for  the 
Louisville  &  Nashville  Kailroad. 


Tile  C,  E.  Sherin  Compan.v,  4o'2  Fifth 
avenue.  N’ew  York,  is  sending  out  orders 
for  KtO  lines,  seven  times,  to  eastern  and 
western  pajiers,  for  the  advertising^  of 
Hold  Seal  Champagne,  L’rbana,  N.  Y. 


N.  W.  Ayer  &  Son,  300  Chestnut  street, 
Philadelphia,  are  sending  out  orders  to 
t'auadian  weekly  papers  for  the  Hanwell 
iloxie  Wire  Fence  Compan.v.  These 
agen.s  are  also  placing  orders  with 
southern  weeklies  for  I).  M.  Ferry  & 
Co.,  seeds.  Brush  and  Monroe  avenues. 
Detroit.  Mich. 


,  George  W.  Bricka,  114  East  Tventy- 
vighth  street.  New  York,  is  placing  fif¬ 
teen-line,  three-time  orders  with  **01111- 
sylvauia  pajiers  for  the  Multi^Speed 
Sliutter  Company,  317  East  Thirty- 
fourth  street,  New  York  City. 


Nelson  Cbesman  A  Co.,  225  Fifth  ave¬ 
nue,  New  York,  is  sending  out  orders 
to  New  York  State  and  Connecticut 
papers  for  the  Magazine  &  Book  Co., 
125.5  Broadway,  New  York.  I.giter  other 
jiapers  will  be  used. 


The  Dauchy  Company,  9  Murray 
street.  New  York,  is  placing  orders  with 
some  New  York  State  papers  for  the 
Dr.  David  Kennedy  Corporation.  Kon- 
Uout,  N.  Y. 


>  Tlie  D’,\rcy  Advertising  Company, 
■Fullerton  building,  St.  Louis,  Mo.,  is 
tasking  contracts  for  5,000  lines  with 
southwestern  papers  for  the  H.  Lewis 
Medicine  Company,  N.  U.  Tablets,  319 
North  Fourth  street,  St.  Louis. 


The  George  L.  Dyer  Company,  42 
Broadway,  New  Y’ork.  is  sending  out 
orders  to  Philadelphia  papers  for  the 
Wick  Narrow  Fabric  Company,  Lania 
Non-Shrinkable  Underwear,  Philadelphia. 


The  J.  Walter  Thompson  Company.  44 
East  Twenty-third  street.  New  York,  will 
place  the  advertising  of  the  I..ash  Bit¬ 
ters  Company,  1721  Mission  street,  San 
Francisco,  Cal. 


The  Beers  Advertising  Agency  of 
Havana,  Cuba,  is  placing  Cuban  Real 


THE 

New  Orleans  Item 

Leads  New  Orleans  papers  in  advertising, 
circulation  and  influence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  has  Just  been  prepared 
by  THE  ITEM  and  will  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  how  they 
are  reached. 

THE  JOHN  BUDD  COMPANY 

A4v«rtlslaa  R«pr— cot«Myc« 

POWYOBK  CBICA0O  aT.  LOUIS 


EsUite  advertising  in  weeklies  through¬ 
out  Minnesota  and  the  Dakotas.  T^is 
agency  is  also  placing  renewals  for  ten- 
inch  readers  t.  t.  w.,  for  the  D.  D.  D. 
Remedy  Company,  Chicago  ;  also  fourteen 
inches,  s.  c.  twice  weekly,  for  the  Box- 
Roy  Company  of  London,  England. 


Tile  Amsterdam  Advertising  Agency, 
1180  Broadway,  New  York,  is  placing 
ordei's  with  a  few  large  city  papers  for 
the  Clarendon  Hotel,  Sea  Breeze,  Fla. 
’I’liis  agency  is  also  reiHirted  to  be  mak¬ 
ing  uji  a  list  of  morning  newspapers  for 
tile  advertising  of  the  Atlantic  Coast 
Line,  71  Broadway,  New  York. 


The  Homer  W.  Hedge  Compan.v,  366 
Fifth  avenue.  New  York,  is  placing 
orders  with  New  England  papers  for  the 
-Vinericaii  Shade  Boiler  Company,  Bex 
Shade  Roller,  foot  'rhirty-iiinth  street, 
Brooklyn,  N.  Y. 


\V.  H.  H.  Hull  &  Co.,  Tribune  build¬ 
ing,  New  York,  is  sending  out  orders  to 
a  selected  list  of  papers  for  the  Pine 
Forest  Inn.  Summerville,  S.  C. 


Lord  «&  Thomas,  Trude  building,  Chi¬ 
cago,  are  making  contracts  with  south¬ 
western  papers  for  fourteen  lines,  twenty- 
one  times,  for  the  California  Fruit 
Growers’  Exchange,  Sunkist  oranges  and 
lemons.  34  Clark  street.  Chicago. 


The  Philadelphia  Advertising  Bureau, 
Bulletin  building,  Philadelphia,  is  plac¬ 
ing  orders  with  New  York  State  papers 
for  the  Eczematol  Chemcal  Company, 
1474  Fifth  avenue.  New  York. 


Irving  Uosenbaum,  17  Madison  ave¬ 
nue,  New  York,  has  secured  the  account 
of  Emigh  &  Straub.  Uoyal  collars,  13 
East  Sixteenth  street.  New  York,  and  is 
now  placing  their  advertising. 


The  C.  E.  Sberin  Company,  452  F'ifth 
avenue.  New  York,  is  again  placing  some 
now  orders  for  the  V’ictoria  Hotel, 
Broadway  and  Twenty-seventh  street. 
New  York. 


I  The  Snitzler  Advertising  Company, 
i  Hunter  building,  Chicago,  is  making  cou- 
I  tracts  for  2,590  lines  with  large  city 
,  papers,  for  the  Phimster  Company,  Chi- 
;  cago. 


The  Stack-Parker  Advertising  Agency, 
I  Hey  worth  building,  Chicago,  is  again 
i  placing  orders  with  western  papers  for 
j  Myers  &  Co.,  Fulton  whiskey,  Covington, 

Ry. 


The  H.  D.  Stewart  Company,  Unity 
building,  Chicago,  is  sending  out  orders 
with  some  large  city  papers  for  the  Cur¬ 
rier  Publishing  Company,  525  West  Mon¬ 
roe  stn'et,  Cliicago. 


Uses  Different  Colored  Letterheads. 

The  Iloguet  Advertising  Agency  of 
Xew  York  City  has  adopted  a  plan  for 
its  correspondence  that  seems  worthy 
of  adoption  by  other  concerns.  It  uses 
four  letterheads  printed  on  different 
colored  papers.  When  an  order  for  ad¬ 
vertising  is  sent  out  to  a  publisher  a 
white  letterhead  is  used.  The  file  copy 
is  written  on  pink  paper.  The  copy  to 
be  used  in  checking  up  and  filing  is 
written  on  straw-colored  paper,  and  the 
duplicate  which  is  furnished  the  client 
is  written  on  light-blue  paper.  The  em¬ 
ployment  of  these  different  colored  let¬ 
terheads  saves  a  lot  of  trouble  all 
around. 


Det  Moine*  to  Spend  $10,000. 

The  Greater  Des  Moines  publicity 
crusade  will  be  c-ontinued  through  the 
year  1912.  The  campaign  has  now  been 
in  progress  two  years,  and  has  started 
on  an  appropriation  of  $.30,000.  It  was 
planned  to  make  the  crusade  last  three 
years,  and  one-third  of  the  amount  is 
left  for  the  work  of  next  year.  It  is 
probable  that  the  Mahin  Advertising 
.Agency  of  Chicago  will  again  handle 
the  appropriation. 


ROLL  OF  HONOR 


LUt  mf  Publications  azaminad  by  tba  Association  of  Anioricaa  Advor- 
tisors,  of  wbicb  a  COMPLETE  EXAMINATION  of  tho  various  records  of 
circulation  was  mada  and  tba  ACTUAL  CIRCULATION  ascartained. 


ALABAMA. 

ITBll  . . Mokllo 

CALIFORNIA. 

■  .•VnEPEKDEKT . . .  (*snts  Bsrbsra 

BVLLBTIN  . .San  Prnnelaeo 

CALL . . San  Frnneiaeo 

BXAMINBR  .  .Sna  Franelaeo 

RECORD . 7.  Stockton 

FLORIDA. 

METROPOLIS  . JnekaonTllle 

GEORGIA. 

ATLANTA  JOURNAL 

(CIr.  63,163)  Atlanta 

CHRONICLE  . . . . . . .  .  . . . Answsta 

LEDGER  . . Colambns 

ILLINOIS. 

POLISH  DAILY  ZGODA . Cklcaso 

SKANDINAVEN  . Ckleaso 

HERALD  . Joliet 

HERALD-'rilANSCRlFT  . Peoria 

JOURNAL  . Peoria 

INDIANA. 

NEWS-TRIBUNE  ^. . . . Marlon 

THE  AVB  MARIA  ......Notre  Dame 

IOWA. 

EVENING  GAZETTE  . . .  .Barlinvton 
CAPITAL  ......  7...... ..Dec  Moines 

REGISTER  *  LEADER.. Des  Molnea 
THE  TIMES-JdURNAL . . Dnbnaae 

KANSAS. 

CAPITAL  . Topeka 

KENTUCKY. 

COURIER-JOURNAL  . . .  Loalavllle 
TIMES  . LonISTllle 

LOUISIANA. 

ITEM  . ^.New  Orleans 

TIMBS-DBMOCRAT  . . .  .New  Orleans 

MAINE. 

JOURNAL  . Lewiston 

MARYLAND. 

THE  SUN . Baltimore 

Paid  lor  In  Cash  Circulation 

Mornlnc  and  Evening . I1I,.’V6I 

Sunday . 60,702 

MICHIGAN. 


NORTH  DAKOTA. 

NORMANDEN  ..  (Cir.  S.480) ..  Grand  Fsrka 

OHIO. 

PLAIN  HEALER . Cleveland 

CIreulailon  fur  Orlohrr,  1911 

Dally  . 99.704 

Sunday  . 126,447 

VINDICATOR . Tonnvatown 

PENNSYLVANIA. 

TIMES  . Cbeater 

DAILY  DEMOCRAT....  ..Johnstown 

DISPATCH  . . Plttaburph 

GERMAN  GAZE’i'TE  ^  . .  Philadelphia 

PRESS  . Plttsburph 

TIMES-LBADBR . Wtlkes-Barre 

GAZETTE  . . York 

SOUTH  CAROLINA. 

DAILY  MAIL  . Anderson 

DAILY  RECORD  7  .  .  ... . . .  .Colnmbtz 

THE  STATE  7.. . Columbia 

(Cir.  August  1911. 8.  17,969— D.  17,614) 

_ TENNESSEE. _ 

NEWS-SCIMITAR  .  .  .  . . Memphis 

BANNER . NaahTlUe 

_ TEXAS. _ 

RECORD  . .  Fort  Worth 

CHRONICLE  Houston 

TIMES-HBRALP  . Waco 

WASHINGTON. 

POST-INTELLIGENCER  . Seattle 

WISCONSIN. 

EVENING  WISCONSII^. . . .  Mllwankee 
SENTINEL . Milwaukee 

CANADA  ~ 

ALBERTA. 

HERALD . CalRUry 

BRITISH  COLUMBIA. 

WORI.P  . Vuncouver 

ONTARIO. 

FREE  PRESS . .London 

QUEBEC. 

LA  PATRIE . . Montreal 

LA  PRESSE  Cir.  Sept..  1911. 105.1 77.  Montreal 


TRADE  PAPERS 

NEW  YORK 


PATRIOT . Jachson 

The  8lx  Months  Averace  Wa. 

A.A.A.  Fisurea .  D.  10,366;  S.  11,280 

Pslrlol  Figure . .  10,331:  S.  11,236 


MINNESOTA. 


TRIBUNE. Morn,  dt  Eve. . MlnnenpoUs 

MISSOURI. 

DAILY  AND  SUNDAY  GLOBE. JopUm 
POST-DISPATCH  . St.  Lonla 


MONTANA. 


MINER 


Bntto 


NEBRASKA. 

FREIE  FRESSB.(Clr.l42,440).Llaeoln 

*  NEW  JERSEY. 

PRESS  . . Ashnry  Park 

JOURNAL . .Eliaaheth 

TIMES  . Elisabeth 

COURIER-NEWS  . Plalnfleld 

NEW  MEXICO. 

MORNING  JOURNAL.... Alba^eraM 

NEW  YORK. 

BUFFALO  EVENING  NEWS . .  Bnflalo 
BOLLETTINO  DELLA  SERA  ....  Naw  York 


EVENING  MAIL . . Naw  York 

LESLIE’S  WEEKLY  .  (Cir.  340,000)  .  Now  York 

EVENING  STANDARD.. . Troy 

RECORD  .................... .Troy 


RETAIL  BAKER . New  York 


New  Home  for  Detroit  Free  Press. 

The  first  section-  of  the  new  twelve- 
story  building  being  erected  by  the  De¬ 
troit  Free  Press  is  fast  nearing  com¬ 
pletion,  and  it  is  expected  that  the  en¬ 
tire  staff  will  move  in  about  the  mid¬ 
dle  of  January.  .-Vs  soon  as  that  is  done 
the  work  of  raising  the  old  building  will 
commence,  and  the  second  section  will 
rise  on  the  site  occupied  for  so  many 
years. 


THE  MOST  PROSPEROUS 

Section  of  the  Country  is  (he  South. 

The  three  great  staples — sugar,  rice  and 
cotton,  have  yielded  satisfactorily  and  the 
people  have  money  to  spend. 

The  Daily  States  leads  in  circulation 
and  gives  the  best  results. 

Net  circulation  is  now  29,500  daily  and 
increasing  all  the  time. 

Foreign  Advertisers  Please  Note 

DAIIY  STATES, 

The  S.  C  Beckwith  Special  Agency  i 

Sols  Agents— Foreign  Advertising 
New  York  Chicago  Kaaem  CMy  I 


December  9,  1911. 


THE  EDITOR  AND  PUBLISHER. 


HOW  GILLAM  STARTED.  Gillam  to  prepare  some  advertise-  NEW  INCORPORATIONS. 

_ _  ments  for  the  purpose  ot  creating  a  sale  Cambridge  Standard  Publishing  Co., 

xuir  ArkvcoxiciMr*  f'rkiiN«Pi  OF  product.  Mr.  Gillam  knew  Cambridge,  Mass.  Capital,  $o0,00o.  In- 


THE  ADVERTISING  COUNSEL  OF 

THE  NEW  YORK.  HERALD  termined  to  learn  before  he  undertook  Frank  Facey,  Charles  W.  Towne.  The  Grand  Rai)ids  (Mich.)  News  has 

TELLS  OF  EARLY  DAYS.  preparing  the  advertising  matter.  He  ji,e  plain  Dealer  Publishing  Co.,  made  arrangements  with  R.  Hoe  & 

The  mcml)crs  t)f  the  Twenty-third  interviewed  agricultural  experts,  read  Creston,  la.  Capital,  $10,000.  Incor-  Co.,  New  York,  to  instal  in  its  sterco- 

Strect  V.  -M.  C.  A.  class  in  advertising  up  on  the  subject  in  encyclopedias,  and  porators:  Dr.  C.  A.  Beatle,  Geo.  Staf-  Dl’i'iK  plant  a  new  C(iuipment  which  will 


BRIEF  ITEMS  OF  NEWS. 

The  Indianapolis  Sun  has  been  elected 
a  member  of  the  American  Newspaper 


nothing  about  Holstein  cattle,  but  he  de-  corporators :  Theodore  H.  Raymond,  J.  Publishers’  Association. 


The  Grand  Rapids  (Mich.)  News  has 
just  made  arrangements  with  R.  Hoe  & 


last  week  had  the  pleasure  of  listening  finally  prepared  four  advertisements,  forj  gnd  others. 


to  some  interesting  personal 
niscence  by  \hmley  M.  (iillam,  adver-  the  Holsteins" ;  the  second  ’-The  Hoi-  chVcago“  Rk^  c7p?al,1.5,0(}o‘rpubHsh'ing 
ti.smig  counsel  of  the  New  \ork  Herald,  stems  of  Lurope  ;  the  third.  The  Hoi-  and  merchandise.  Incorporators :  M.  M. 
who  addressed  them  on  the  topic  Some  stems  of  America  and  the  fourth,  a  Praney,  Harry  P.  Munns,  .Mbert  Miller. 
1  lungs  That  Helped  Me  to  Become  a  general  article  on  the  “Excellency  of  the  •  ....  ,. 

.xdvertisin^  M.m  ”  RuttPr  ProHne^d  from  Holstein  Milk  ”  Magazine  Co.,  New  \  ork  City, 


The  first  dealt  with  the  “Anti(iuity  of 


World  Publishing  and  Premium  Co., 


more  than  double  its  jiresent  capacity. 

The  Christmas  Number  of 

The  American  Printer 

is  the  best  ever  issued.  It  is  a  stocking  filled 


Successful  Advertising  Man.”  Butter  Produced  from  Holstein  Milk.”  toea'  'lagazmt  e.o.,  .xeiv  lorx  e.uy,  ,s  the  best  ever  issued  It  is. a  stoclnng^ 

,  ,  ,  •  ,  T-I  u  ..  .  K  I  .s..  eolo  to  publish,  print  and  circulate  magazines  Rood  things  for  the  printer.  Plenty  of 

Mr.  G  11am,  who  always  speaks  with-  The  butter  was  to  be  placed  on  sale  in  neriodicals  Ganinl  stork  SSKIOOnO  ‘o  the  eye,  specimens  of  fine  prmt- 

.  ..  .  r  .  .  11  1  •  of  *1,0  ,„Trl.otc  -i*  a  rertain  Vionr  tl,o  “nu  periOGlcaiS,  capital  StOCK,  mg  and  practical  articles  on  subjects  nearest 

out  any  attempt  of  oratory,  talked  in  one  of  the  markets  at  a  certain  hour  the  o  Van  m.-klr  and  the  printer’s  heart.  Features  in  the  text  pages 


out  any  attempt  01  oratory,  raiKcu  in  m  i-  •  Incorporators  ■  Tohn  R  Van  Sickle  and  the  printer’s  heart.  Features  in  the  text  pages 

such  an  intimate,  personal  and  direct  following  morning  after  the  last  adver-  p,  ,*  „  r-o„cior  of  v....-  Vo,.i.  ond  articles  on  imposition  of  broad  forms, 

. i .  i _  tiscm.-nt  bad  been  nrinted  The  .adver-  Gharlo  H.  Geiislcr,  Ot  NtW  \  ork,  and  the  cost  of  electricity  in  isolated  plants,  how 


wav,  mixing  in  a  little  humor  here  and  tisement  had  been  printed.  The  adver- 
thore,  that  lie  held  the  close  attention  of  tisements  had  created  so  much  interest  in 
his  audience  until  the  end  of  his  ad-  Holstein  butter  that  within  an  hour  after 
(Ires.*.  tile  sale  had  opened  every  pound  of  but- 

Mr.  Gillam  said  that  he  was  horn  on  ter  had  been  sold,  and  the  demand  cre- 
a  farm,  and  during  his  early  days  had  <'ted  was  so  great  that  from  that  time 


Janies  L.  Wolcott,  of  Dover.  |  a  young  man  made  a  success  of  a  small  print- 

'  shop,  how  an  engraving  and  advertising  house 

Cincinnati  and  Springfield  Publishing  introduced  a  new  trade-mark,  about  a  hand- 

^  _ •;  r-  ■.  i  r  is.i„  onA  some  newspaper  building,  the  camera  in  news- 

3.,  Cincinnati,  O.  Capital  trom  $_(I,000  paper  work,  care  of  numbering  machines,  odd 
$4()  000.  folders,  the  Christmas  spirit  in  design,  what  a 

.  ’ .  '  .  .  cost  system  showed  in  a  large  printing  plant, 

Phillips  ^lanufactliring  and  Trading  machine  composition  (a  new  department),  views 


a  young  man  made  a  success  of  a  small  print- 


Co.,  Cincinnati,  O.  Capital  from  $20,000  •  pap^^  worl^  care  of 
to  $4l),000.  folders,  the  Christm 

cost  system  showed 

Phillips  ^lanufactiiring  and  Trading  machine  composition 


few  educational  opportunities.  All  the  every  pound  of  butter  was  disposed  Co.,  Jersey  City,  N.  J.  Capital,  $V),000.  SfenV^'our'page"'in‘’yoTor’’ o'*/  r"sersp°ecim'?nl; 

1e-iriiiiur  b.'  rei-eivpd  be  bail  tn  oef  bv  of  aS  SOOn  aS  it  was  produced.  Incorporators :  Walter  P.  Phillips,  a  page  about  practical  bookbinding,  an  illus- 

leaiiiiiig  lie  rectuta  iit  nan  lu  gci  uy  account  of  the  convention  of  the  Ben 


peSlmt'’U'i??r '  On^^  John  wanam.vker  hires  him.  Bridgeport;  Albert  C.  Phillips,  New  jr^a^^HrciTs  of  Amer"™^^^^^ 

idvertisement  in  a  newsoaoer  of  a  Gillam  subsequently  became  ad-  York;  George  \\.  Conkling,  Ridgefield  organization  activities  m  various  cities.  The 

shorthand  book.  He  sent  for  it,  paying  vertising  manager  of  John  W’anamaker  Park,  N.  J.  "e^s  ^ragrap  s^^ap^ar 

therefor  the  sum  of  $1,  which  repre-  '*'’‘1  remained  with  him  for  a  number  The  East  St.  Louis  Truth  Publishing  A  Btg  Number  Do  Not  Mtss  It 


JOHN  WANAMAKER  HIRES  HIM. 


A  Big  Number— Do  Not  Miss  It 


sented  his  savings  for  many  weeks,  if  years 


Co.,  East  St.  Louis,  111.  Capital,  $2,(M)o. 


not  months.  The  book  was  Pitman’s  I’’®  ^^I*'  Gillam  Incorporators :  Alexander  Flannigan,  W. 

.Manual  Shorthand.  He  applied  himself  ‘I"'«“I‘  iniimrtance  of  health  as  an  R.  Weber,  Clyde  Miller. 


Send  20  cents  Jor  a  sample  copy  of 
the  December  number  now,  or  two 
dollars  for  a  year’s  subscription 


to  the  studv  of  the  hook  with  such  dili-  advertising  men.  He  thought  Colman's  Rural  World  Publishing  Co., 

genco  that  before  he  had  ever  seen  a  *I'‘'**  Tonis,  Mo.  Capital,  $1.5,0W.  In- 

sliorthand  writer  lie  had  mastered  the  •’'"oiiglit  up  in  the  country,  and  had  to  corporators:  E.  M.  Zimmerman,  Lewis 
intricacies  of  that  abbreviated  form  of  hard  in  his  carl}'  daxs,  was  the  W .  I  ett}  and  W  ni,  M.  Elliott, 

writing  and  hccanic  an  expert.  I**"®*  thing  that  could  have  liaiipened  to  Goodall  Puhlisliing  Co.,  Chicago.  Ill. 

,  him,  because  it  gave  him  a  strong  con-  Capital.  $.'iO.O(ki.  Incorporators:  Harvey 


Colman  s  Rural  World  Publishing  Co.,  0SWALDPUB.C0.,25CityHall  Pk.N.Y.City 
:.  Louis,  Mo.  Capital,  $1.5,0W.  In- 


writing  and  l)cc;mic  an  expert. 

GETS  HIS  FIRST  JOIl. 

His  first  position  was  with  the  Pink¬ 
erton  Detective  Agency.  Here  he  made 
good,  and  other  positions  that  brought 


Goodall  Publishing  Co.,  Chicago.  Ill. 
Capital.  $.'iO,o(Ki.  Incorporators:  Harvey 


stitution,  one  able  to  endure  hardship  L.  Goodall,  Norman  b'.  Boyesen,  Bar- 


,,.,.-,.,,>,1.  .,,,.1  ...V,  .  iiiA  without  fatigue.  rett  O'Hara, 

er  on  e  ec  ne  .  gcnc.y  ere  le  mat  e  In  I, is  advice  to  the  class,  among  other  -\merican  Horticulturist  Co.,  Eowler, 

goo(  ,  and  other  positions  that  brought  anybody’s  Ind.,  to  publish  a  horticultural  journal, 

greater  remuneration  were  soon  open  to  T  «  •  •  i  x  .  *  i"  ■*  1  is.)- *u>,.  t  .  t-  -m 

,  .  T  ,  .  11-  work.  Be  original.  I^t  your  copy  be  Capital,  $2.>.00o.  Incorporators:  E.  M. 

him.  Later  on.  Mr.  Gillam  turned  his  .  .  ,  V  11  /  v*  1  r-  i*  e  t  1 

,  1  straightforward  and  honest.  Make  vour  bherburne,  E.  D.  Salshury. 

attention  to  journalism  and  secured  a  ,  ,  ■  ,  ,  ^  «  ir  i  -  r-  vr-  i- 

....  *1  Q*  *  ii  (  statements  so  simple  that  even  a  person  Manager  Publishing  Co.,  Minneapolis, 


attention  to  journalism  and  secured  a  ,  ^  ,  ■  ,  ,  ^ 

...  ,  xi  c*  ,  ir  e  statements  so  simple  that  even  a  persoi 

position  to  cover  the  State  House  for  a  .  ‘  ‘ 

1,  .  1  ■  1  X  .1  i  *•  ot  limited  education  can  understani 

Boston  newspaper,  which  at  that  time  at-,  ,  , 

,  .  1  1  X-  X  •  TLX  them.  The  more  vou  can  learn  abou 

was  having  a  hard  time  to  exist.  He  •  ..  ,  , 

,  If-,  -,1  1  •  1-1  the  subject  vou  are  to  write  upon  before 

made  such  a  hit  with  his  reports,  which  ,  ,  ^  , 

.  .  ...  hand  the  morp  intelliixent  and  convinc 


were  not  the  cut  and  dried  accounts 
usually  turned  in  by  legislative  reporters, 
that  they  attracted  considerable  atten¬ 
tion.  They  had  a  snap  and  originality 
about  them  that  made  an  impression 
on  the  editor  of  the  Boston  Herald,  who 


statements  so  simple  that  even  a  person  Manager  Publishing  Co.,  Minneapolis, 
of  limited  education  can  understand  Minn.  Capital,  $.')0,0()0.  Incorporators: 
them.  The  more  you  can  learn  about  L.  J.  Coleman,  president;  H.  C.  Mabry, 
the  subject  you  are  to  write  upon  before-  treasurer,  and  C.  L.  Andrews,  all  of 
hand  the  more  intelligent  and  convinc-  Augusta. 

ing  will  be  the  ads  you  produce.”  Valley  Printing  Co.,  New  Decatur, 

A.  A.  Ameden.  Ill.  Capital,  $10,000.  Incorporators:  W. 
_ _  R.  Shelton,  F'.  F.  Tidwell,  B.  L.  Malone. 


NEWS  OF  THE  LIVE  AD  CLUBS. 


Ui.  u.c  yuuu.  u.  u.e  DUMun  Iieram,  WHO  -phc  Norfolk  (Neb.)  M  Club  last  New  Oil  Trade  Paper, 

ma  e  limi  such  a  flattering  offer  that  he  presented  “Uncle  Tom’s  Cabin,”  The  Fuel  Oil  Journal  is  a  new  trade 

went  to  work  for  that  paper.  vvith  great  success.  number  of  local  publication  published  monthly  at  Hous- 

Wcirds  he  became  city  editor,  and  filled  “gags,”  which  were  interspersed  with  the  ton,  Tex.,  by  Holland  S.  Reaves.  The 
other  positions  of  importance.  q£  produced  a  great  deal  second  number,  which  has  just  reached 

Subsequently  he  went  to  work  for  the  of  amusement.  us,  consists  of  36  pages  and  cover.  It 

Philadelphia  Record,  then  owned  by  ^3]^^  (Utah)  Ad  Club  re-  contains  a  large  amount  of  valuable  in- 

William  Singerley.  It  was  here  that  he  (.(.„t]y  a  convention  at  which  plans  forniation  concerning  the  production  of 
(lid  his  first  real  work  in  preparing  ad-  advertising  the  city  were  discussed.  Texas  and  other  extensive  oil 

vertising  copy.  Mr.  Singerley  owned  a  x],e  principal  address  was  delivered  by  publication  should  be  of 

herd  0/  fine  Holstein  cattle  and  was  hav-  ^V.  S.  Wallace  who  illustrated  his  re-  ®Pccial  interest  not  only  to  those  who 
ing  some  difficulty  in  disposing  of  the  marks  with  stprenntimn  views  engaged  in  the  oil  business,  but  also 

butter  produced  by  his  dairy.  He  asked  '"J"*’  .  to  that  part  of  the  outside  public  which 


marks  with  stereopticon  views.  engaged  in  the  oil  business,  but  also 

TT  ,  f  o  e  *j  to  that  part  of  the  outside  public  which 

The  advertising  men  of  Springfield,  ^  . 

Ill.,  nave  organized  an  Ad  Mens  Club,  •  _•  _  _  •  .t,.  -i 


Bargains  on  Printing  Presses 

FOR  SALE 

Two,  three  and  four-deck 
presses  taken  in  trade  for 
larger  machines,  are  offered 
at  half  price — thoroughly 
overhauled  and  rebuilt,  also 
some  presses  of  other  makes, 
of  various  sizes  and  styles. 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO.  I 

16th  St.  and  Ashland  ATe.,Chkago,  IIL 


.A  AX,,.  cc.  D  -J  .  'S  going  on  in  the  oil  world, 

with  the  following  officers;  President, 

D.  J.  Callahan;  vice-president,  William  •  - 

Marlowe;  secretary,  C.  F.  Hodgson;  Appear,  in  New  Dre... 

treasurer.  Roy  F.  Canham.  December 

The  Houston  (Texas)  Advertising  3  jistinct  improvement  over  some  of 
Club  is  making  arrangements  for  the  jjg  predecessors,  both  in  appearance  and 
entertainment  of  the  delegates  to  the  jp  contents.  In  its  new  form  it  is  about 
Dallas  convention  next  spring.  One  of  ,i,(.  piijiistinc  and  is  primed 

the  features  will  he  a  barbecue,  at  which  „„  chocolate-col.-rcd  paper  of  g..„d<iual- 
.'\mericaii  hiiffaln  will  he  served.  Isaac  H.  Blanchard,  the  printer, 

E.  St.  Elmo  Lewis,  advertising  man-  has  taken  .such  interest  in  the  work  of 


.•American  ininain  win  ne  served.  Isaac  H.  Blanchard,  the  printer, 

E.  St.  Elmo  Lewis,  advertising  man-  has  taken  such  interest  in  the  work  of 
ager  of  the  Burroughs  Adding  Machine  the  League  that  he  published  the  num- 
Co.,  delivered  the  principal  address  at  her  free  of  charge.  The  speeches  de- 
the  last  meeting  of  the  Birmingham  Hvered  at  the  November  dinner  by 
(Ala.)  Southern  Club,  in  which  he  Mayor  Gaynor,  E.  H.  Gibbs  and  S. 
spoke  with  special  reference  to  the  ad-  Roland  Hall  are  reprinted  in  this  issue, 
vertising  of  Birmingham. 

The  Buffalo  Ad  Club  on  December  2 

entertained  at  luncheon  the  western  The  Martin  B.  Brown  Printing  Co. 
Governors  who  are  making  a  tour  of  has  been  awarded  the  contract  for  print- 
the  East.  The  affair  was  one  of  the  ing  the  City  Record,  New  York’s  mu- 


niost  enjoyable  ever  given  by  that  or¬ 
ganization. 


nicipal  newspaper,  at  the  bid  price  of 
$136,975. 


The  UNITED 
PRESS 


BEST  Telegraph  Newt  Senricet 
for  Afternoon  and  Sunday  Morn- 
ins  Papers. 

General  Offices,  World  Building 
NEW  YORK 


The  National  News 
Association’s 

Day  Leased  Wires 

have  just  been  extended  to 
Lot  Anfeles,  and  now  reacb  from 

Coast  to  Coast 

National  News  Association 
200  William  St.  New  York  City 


WHIMLETS^SSr 

Catchy  Verses  ::  Up-to-Date  Illustrations 

THE  INTERNATIONAL  SYNDICATE 

Features  for  NewspaiMrs  :  Balthnore,  Mi. 


“GOTHAM  GOSSIP” 

is  the  newsiest,  snappiest,  breeziest  and 
briRlitest  weekly  review  of  life  in  New 
York.  Makes  a  crackajack  feature  for  both 
daily  and  weekly  newspapers.  Only  one 
paper  in  a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y. 


NEW  YORK  HERALD  SYNDICATE. 

Special  Telegraph  and  Cable,  Daily  Matrim 
I  and  Photo  SetTicea.  Addree* 

Horald  Squaro  Canadian  Bruch 

'NowYorfcCitT  DotbaroU  BUc..,  Moplrool 
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ELECTRICAL  PAGE  IDEA.j 

CONCRETE  FACTS  IN  REGARD 
TO  ITS  COST,  SCOPE 
AND  PROGRESS. 

By  Napoleon  H.  Boynton. 

The  "People’s  Electrical  Page”  idea 
has  l)ecn  pretty  extensively  advertised 
among  the  newspapers  and  within  the 
electrical  industry  since  its  establish¬ 
ment  in  Cle\ eland  three  years  ago.  It 
has  been  described  and  discussed  in 
conventions  of  the  National  Electric 
Light  .\ssociation,  and  sample  pages 
have  l)een  widely  circulated  by  the  Na¬ 
tional  Electric  Lamp  .\ssociation  and 
other  organizations. 

.•\n  illustrated  account  of  this  highly 
successful  plan  for  obtaining  and  re¬ 
taining  the  advertising  of  electrical 
firms  appeared  in  The  Editor  and 
PrBLiSHEK  for  July  22,  1911.  Yet  it  is 
doubtful  if  a  majority  of  tlie  American 
newspajwrs  have  ever  considered  it  se¬ 
riously  in  its  application  as  a  practical 
medium  of  publicity  within  their  own 
cities,  or  have  realized  that  it  is  any¬ 
thing  more  than  a  local  expression  of 
the  spirit  of  co-operation  which  has 
been  developed  among  the  various  in¬ 
terests  located  in  the  city  of  Cleve¬ 
land,  O. 

HOW  IT  STARTED. 

Over  three  years  ago  it  was  that  the 
Cleveland  News  concluded  an  arrange¬ 
ment  with  M.  E.  Turner,  contract  agent 
for  the  Clevelanil  Electric  Illuminating 
Company,  whereby  this  company,  to¬ 
gether  with  other  Cleveland  electrical 
interests,  put  into  effect  a  "People’s 
Electrical  Page.”  a  page  devoted  ex¬ 
clusively  to  popular  news  items  on  mat¬ 
ters  electrical,  supported  financially  by 
the  small  display  advertisements  of  the 
liKal  contractors,  supply  dealers  and 
others  who  could  benefit  by  a  wider 
public  interest  in  electrical  service.  This 
"People’s  Electrical  Page”  has  been  run¬ 
ning  in  the  Cleveland  News  ever  since, 
with  the  exception  of  a  short  "vacation” 
every  summer,  appearing  weekly,  and 
another  similar  page  has  just  completed 
its  second  year  of  publication  in  the 
Cleveland  Plain  Dealer.  .\  third  page 
apears  in  the  Cleveland  Leader. 

ALREADY  REi.UHES  MANY  READER.S. 

In  addition,  there  are  “People’s  Elec¬ 
trical  Pages”  in  operation  in  other  cities 
in  the  following  leading  newspapers :  .Mil¬ 
waukee  Journal,  Youngstown  Telegram, 
Dayton  News,  Washington  Times. 
Leacenworth  Times,  Boston  Post. 
LouisYille  Courier-Journal.  New  Or¬ 
leans  Item. 

A  further  list  of  newspapers  that  are 
now  engaged  in  the  organization  of 
"People’s  Electrical  Page”  features,  and 
may  be  expected  to  liegin  publication 
shortly,  are :  Pittsburgh  Press.  Chicago 
News.  Buffalo  Commercial,  DcnYer 
Post.  Minneapolis  Journal. 

This  list  in  itself  is  impressive,  but 
when  you  consider  that  the  combined 
circulation  of  those  journals  already 
conducting  a  "People’s  Electrical  I’age” 


^Wm.L  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 


Newspaper 
Contest  Experts 


totals  7:jf<,<XK)  readers,  and  that  the  fur¬ 
ther  circulation  of  those  other  papers 
that  are  about  to  join  the  movement  is 
r)92,(J00  readers,  it  becomes  strikingly 
apparent  that  this  medium  before  long 
will  be  exerting  a  continuous  and  con¬ 
sistent  educational  influence  on  the 
minds  of  one  and  one-third  millions  of 
people,  who  are  practically  every  one  of 
them  either  present  or  prospective  cus¬ 
tomers  of  some  central  station  whose 
lines  are  well  within  service  distance. 
.■\nd  these  figures,  mind  you,  embrace 
only  the  actual  purchasers  of  these  pa¬ 
pers,  without  regard  to  the  other  mem¬ 
bers  of  the  families  who  read  the  news- 
pajiers  in  the  home.  The  editorial  mat¬ 
ter  in  the  ’  People’s  Electrical  Page”  is 
of  such  a  nature -that  it  is  widely  read 
by  both  men  and  women. 

To  describe  the  character  of  the  "Peo¬ 
ple's  Electrical  Page’’  we  need  not  go 
into  the  details  of  its  composition.  It 
comprises  the  advertisement  of  local 
electrical  concerns,  together  with  one 
or  more  columns  of  news  or  editorial 
copy.  These  two  elements  are  essen¬ 
tial — the  advertising  for  the  support  of 
the  page  and  to  insure  direct  results, 
and  the  electrical  news  and  educational 
items  to  create  in  the  minds  of  the 
readers  of  the  newspaper  an  interest  in 
the  uses  of  electric  current.  -And  be¬ 
cause  the  average  reader  of  the  news¬ 
paper.  the  average  man  or  woman  in 
any  city,  is  generally  unfamiliar  with 
electricity  and  its  workings,  on  this  edi¬ 
torial  matter  must  depend  the  success 
or  failure  of  the  page. 

ARTICLES  SHOL'LD  HE  Sl.Ml'LE. 

-All  of  the  articles  must  be  written  in 
language  simple  and  direct,  shorn  of 
all  technical  terms  and  confusing  refer¬ 
ences.  and,  above  all.  must  contain  that 
element  of  “human  interest”  which  ap¬ 
peals  to  young  and  old.  It  must  be 
"newsy”  and  easy  to  read,  the  kind  of 
short  items  that  we  skim  over  and  read 
aloud  to  whoever  is  at  hand.  It  must 
tell  something  new,  or  something  old  in 
a  new  way,  and  always  it  must  have  an 
application  that  suggests  the  desirability 
of  some  phase  of  electric  service.  For 
the  sole  purpose  of  the  "People’s  Elec¬ 
trical  Page”  is  to  build  up  an  ever- 
broadening  market  for  electric  current 
and  all  that  follows. 

The  advertising  matter  on  a  page  of 
this  kind  should  be  good  display  copy, 
in  small  spaces.  Every  local  electrical 
concern  should  be  represented  by  some 
space,  even  though  it  be  only  one  inch 
per  week.  That  small  space  is  used 
to  a  very  large  extent  is  shown  by  the 
following  table,  which  has  been  com¬ 
piled  from  several  papers  now  using 
the  “People’s  Electrical  Page”: 


No.  of 

Newspaper.  advertisers.  Sire  of  space. 

Cleveland  Plain  Dealer.  7  4  inches  or  less 


Cleveland  News . 

Milwaukee  Journal . 

Dayton  Daily  News.... 
Bo-ston  Post . 


11  10  inches  or  less 

1  16  inches  or  less 

16  4  inches  or  less 

4  10  inches  or  less 

.1  16  inches  or  less 

5  4  inches  or  less 

3  10  inches  or  less 

11  16  inches  or  less 

4  4  inchesorless 

1  8  inches  or  less 

2  20  inches  or  less 

8  4  inches  or  less 

6  10  inches  or  less 

1  42  inchesorless 


FENEFITS  SMALL  ADVERTISERS. 

The  plan  must  lie  co-operative  and 
j  everybody  should  lx-  represented.  It 
will  do  the  inch-space  advertiser  more 
good,  in  proportion  to  his  expense,  than 
it  will  the  fifty-inch  advertiser,  for  a 
concern  using  a  small  space  regularly 
Standardizes  itself  as  an  up-to-date 
business  house.  Its  advertisement  ap¬ 
pears  lieside  that  of  the  central  station, 
and  the  participation  of  the  central 
station  vouches  for  reliability, 
i  An  advertisement  on  the  “People’s 
*  Electrical  Page”  has  the  advantage  of 


the  favorable  mental  attitude  which  is 
created  by  the  “atmosphere”  of  the 
page.  The  reader  has  his  attention  cen¬ 
tered  on  the  marvelous  benefits  of 
modern  electric  service,  and  the  news 
section  and  the  ads  are  both  comple-  , 
mentary  and  supplementary.  The  arti-  > 
cles  arouse  the  desire  for  the  comforts  ’ 
of  a  vacuum  cleaner,  for  instance,  and 
an  advertisement  for  vacuum  cleaners  ' 
suggests  the  medium  for  its  fulfillment. 
The  most  efficient  page,  therefore,  is 
the  page  that  contains  the  greatest 
number  and  variety  of  small  and  perti¬ 
nent  advertisements,  and  the  greater  the 
co-ordination  between  the  reading  mat¬ 
ter  and  the  ads  the  greater  the  cumu¬ 
lative  strength  of  the  page. 

HOW  TO  START  AN  ELECTRICAL  PAGE. 

•As  to  the  methods  of  inaugurating 
this  plan  of  advertising  in  any  city,  it 
has  been  successfully  worked  in  two 
ways :  First  and  best,  by  the  central 
station  commercial  department;  second 
and  easiest,  by  the  advertising  manager 
of  the  newspaper.  That  a  page  of  ad¬ 
vertising  per  week  is  a  good  thing  for 
the  newspaper  cannot  be  denied.  It  is 
really  a  small  mint  for  the  small  city 
paper,  and  for  that  reason  it  is  urged 
that  the  central  station  allow  the  adver¬ 
tising  manager  to  do  the  work  of  so¬ 
liciting,  billing,  getting  in  copy,  and  all 
other  details.  It  is  also  urged  that  the 
central  station  commercial  man  retain 
authority  and  supervision  of  the  gen¬ 
eral  policies  of  the  publication,  for  he 
alone  will  know  what  is  best  for  the 


Experience  has  shown  that  in  a  society 
of  this  kind  it  is  often  difficult  to  ob¬ 
tain  quick  action  and  the  plan  is  apt 
to  suffer  from  procrastination;  but  if 
this  one  fault  can  be  avoided  the  local 
electrical  club  is  the  logical  agent  to 
take  the  initiative  in  organizing  the 
page. 

CLUBS  SHOULD  CO-OI‘ERi.\TE. 

The  Electrical  Club  of  Chicago  and 
the  Electrical  Boosters’  Club  of  Pitts¬ 
burgh  have  each  been  active  in  booking 
electrical  pages  in  their  respective  cities. 
In  each  of  these  cities,  and  in  Chicago 
especially,  where  the  rate  for  advertis¬ 
ing  is  $720  per  page,  the  plan  runs  into 
considerable  money  and,  being  of  sucli 
size,  the  club  can  best  handle  it.  Oc¬ 
casionally  the  central  station  is  criti- 
!  cised  by  certain  narrow-minded  persons 
when  it  fosters  the  people’s  page,  hut 
if  the  electrical  club  does  the  fostering 
then  the  central  station  is  exempt  from 
such  criticism.  The  organization  and 
!  maintenance  of  a  people’s  page  is  a 
i  serious  undertaking,  and  it  mu.st  be 
'  realized  that  it  will  require  considerable 
j  time  and  attention;  but  just  as  it  is  a 
'  big  proposition  so  is  it  a  valuable  one, 

!  and  its  promoter  will  receive  full  ben¬ 
efit  from  the  effort  put  into  it. 

No  plan  of  electrical  advertising  can 
be  recommended  which  will  produce 
,  more  certain  and  direct  results  towards 
improving  the  local  market  for  current 
land  appliances  than  this  “People’s  Elec¬ 
trical  Page.”  Every  electrical  concern, 
I  including  the  centra!  station,  telephone 


UST  OF  I’AFKRS  NOW  CONDUCTING  A  PF.OIM.F.’.S  F.I.KCTKICAI.  I’.XGE 


Circu¬ 

lation. 

Columns. 

Length  of 
column. 
Inches. 

Column. 

Inches. 

Adv’g. 

Inches. 

Kdit. 

Inches. 

Approx. 

weekly 

cost. 

Milwaukee  Journal . 

72,000 

7 

21 

147 

60 

87 

$90.00 

Youngstown  Telegram - 

14,000 

8 

21 

168 

98 

70 

34  30 

Dayton  New's . 

30.(»00 

7 

22 

154 

84 

70 

41.20 

Cleveland  News . 

60  000 

$ 

21 

168 

120 

48 

192.00 

Cleveland  Leader,  M . 

60.000 

8 

21 

168 

120 

48 

180.00 

Cleveland  Tlain  Dealer,  M. 

8j.0OU 

8 

21 

168 

120 

48 

300.00 

Washington  Times . 

47,000 

7 

20 

140 

S4A 

221.00 

Boston  Post,  M . 

301,000 

7 

21 

147 

’■16  A 

MA 

338.00 

Louisville  Courier-Jour¬ 
nal,  M . 

27,000 

7 

21 

147 

100 

47 

210.00 

New  Orleans  Item....-,.. 

30.000 

7 

21 

147 

loit 

47 

210,00 

Total  .  738.000 

PAPERS  rONTEMPU.VTING  THE  PUBLICATION 

OF  A  PEOPLE’S 

$1,833.0(1 

ELECTRICAL 

Circu¬ 

lation. 

PAGE. 

Length  of 
column. 
Columns.  Inches. 

Column. 

Inches. 

.\dv*g 

Inches. 

Kdit. 

Inches. 

.\pprox. 

weekly 

cost. 

Pittsburg  Press . 

101,000 

7 

21 

147 

100 

47 

$140.00 

Chicago  News . 

327,000 

8 

21 

168 

100 

68 

750.00 

Buffalo  Commercial . 

25,000 

7 

21 

147 

84 

63 

159,00 

Denver  Post . 

62,0(»0 

7 

21 

147 

100 

47 

150.00 

Minneapolis  Journal . 

77,000 

7 

21 

147 

100 

47 

180.00 

Total  . 

C  omhined  circulation 

592,000 
ot  both 

groups.  1,! 

iao.ooo.  t 

omhintd  ' 

$1,379.00 

wteH.-  cost,  its.  la.oo. 

local  electrical  development,  and  on  j  company,  electric  vehicle  agency,  elec- 
him  the  success  of  the  page  must  de-  trical  jobber,  dealer  and  contractor, 
pend.  should  be  interested  and  should  co¬ 

in  Cleveland  nearly  all  of  the  work  operate  to  make  it  a  success  in  every 
on  the  “People’s  Electrical  Page”  now  ,  city  of  50,000  or  over, 
appearing  in  the  three  local  papers  has  |  ad  manacer.s  should  get  blsy. 
lieen  done  by  Mr.  Turner  and  his  staff.  '  Let  the  newspaiier  advertising  man- 
In  Washington  the  newspaper  and  tlie  ager  in  every  city  start  the  work  by 
central  station  have  divided  the  work  laying  the  plan  before  the  loc  d  electri- 
more  equally,  while  in  Youngstown,  |  cal  interests,  either  by  mail,  personal 
Milwaukee  and  Louisville  the  newspa-  i  call,  or  by  invitation  at  an  informal 
pers  have  had  almost  entire  charge.  ,  luncheon.  Let  him  solicit  the  co-opera- 
The  electrical  league  or  club  in  any  ;  tion  of  the  central  station  commercial 
city  is  the  logical  organization  to  for-  manager,  and  in  a  few  weeks  there  will 
ward  a  project  of  this  kind,  and  nothing  i  he  sufficient  advertising  in  sight  to  make 
can  better  prove  the  worth  of  such  a  the  plan  a  success.  Once  having  been 
society  than  the  liandling  of  such  a  |  started,  the  enthusiasm  of  the  adver 
movement  and  the  results  they  obtain.’  (Coutinued  on  I'Of’c  15.) 
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Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 
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DIRECTORY  0 

F  ADVERTISING  AGENTS 

General  Agents 

Publishers*  Representatives 

ADVERTISERS’  SERVICE 

5  Bcekman  St,  New  York 
Tel.  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 
Broad  Exchange  Bldg.,  New  York 
Tel.  Broad  6148 
GEORGE  W.  BRICKA,  Adv.  Agent 
114-116  East  28th  St.,  New  York 
Tel.  1528  M^.  Sq. 
DEBEVOISE,  FOSTER  CO. 

15-17  We»t  38th  St,  New  York 
Tel.  Murray  Hill,  5235 
FEDERAL  ADVERTISING  AG’CY 
243  Weet  39th  St,  New  York 
Tel.  Bryant  4770 

FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 


ALCORN,  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gram  ercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 

Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St  Louis 
Tel.  Madison  Sq.  6187 

EPPSTEIN,  CLYDE  E. 

45  West  34th  St,  New  York 
Tel.  Murray  Hill  6454 


AD  FIELD  PERSONALS. 

(jeorge  P.  Metzger,  advertising  man¬ 
ager  of  the  Columbia  Phonograph  Co., 
and  Harry  C.  Brown,  advertising  man- 
agir  of  the  N'ictor  Talking  .Machine 
Co.,  delivered  addresses  before  the  East¬ 
ern  States  Talking  .Machine  Dealers’ 
■Association  Xov.  Jl. 


S.  T.  Smith  is  the  new  a<lvertising 
manager  of  the  Beechnut  Packing  Co., 
of  Canajoharie.  .\,  Y..  with  head<iuar- 
ters  in  New  York. 

Walter  M.  .Manning  has  'Ucceeded 
Horace  Dumas,  retired,  as  advertising 
manager  of  the  Cadies'  World. 


(ierald  B.  Wadsworth,  of  New  York, 
spoke  on  ''The  Education  Required  By 
.\n  .Advertising  Man"  l)efore  the  Ro¬ 
chester  .\d  Club  recently.. 

Jack  Bell,  well  known  in  Western 
new-pai>er  circles,  has  organized  the 
Nevada  News  Bureau  ;ind  .Advertising 
.Agency  at  Reno. 


The  “People’s  Electrical  Page”  is  by 
no  means  local  to  the  city  of  Cleveland; 
it  is  already  national  in  its  scope,  a 
practical,  efficient,  popular  educational 
medium  that  produces  immediate  and 
profitable  returns  through  the  creation 
ot  a  greater  market  for  electric  current, 
and  provides  for  the  newspaper  a 
steady  volume  of  electrical  advertising 
business,  increasing  from  year  to  year. 


.\  sociali->tic  newspaper  publisher  at 
Two  Rivers,  Wis.,  will  discontinue  on 
Jan.  1  bec.-iU'e  the  subscribers  will  not 
pay  what  they  owe. 


TtlEOIESmyT  STREET 
ENGRAVINGXOMmNY 


20  Vetey  St.,  New  York 
Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy  ! 
20  New  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK,  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 

PENNSYLVANIA 

RUBINCAM  ADV.  AGENCY 
Drezel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 

PHILADELPHIA  ADV.  BUREAU 
William  W.  Matoi,  Inc. 
Bulletin  Bldg.,  Philadelphia 


MEXICO 

THE  PUBUCITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mex. 


CUBA  and^WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altoe 
Havana,  Cuba 

Frank  Preebrey  Co.,  N.  Y.  Corr. 


To  Fight  Advertising  Fraud. 

The  .Advert;  sing  .Hen's  l.eague  has  ap¬ 
pointed  a  grievance  committee  of  seven 
members  to  receive  complaints  of  dis¬ 
honest  advertising.  The  committee  will 
gather  evidence  and  place  it  in  the 
hands  of  the  public  prosecutor  and  will 
cause  arrests  to  be  followed  in  due 
course  by  trials  in  a  criminal  court. 


KELLY,  C.  F.,  &  CO. 

Metropolitan  Bldg.,  New  York 
People’*  Ga*  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R, 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM,  C.  I. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


Dr.  Munyon  Addresses  Ad  Club. 

j  Dr.  J.  M.  .Munyon,  the  well-known 
advertiser  of  Philadelphia,  the  man  who 
I  is  credited  with  having  spent  $14,0(Ht,(MMi 
in  newspaper  advertising  alone,  deliv¬ 
ered  an  address  before  the  .Advertis¬ 
ing  Club  of  Baltimore  at  a  well  at¬ 
tended  luncheon  held  on  Wednesday, 
Dec.  ti.  Dr.  Munyon's  subject  was 
“How  a  Druggist  May  .Advertise,”  and 
he  had  a  message  well  worth  listening 
to. 

Honored  by  His  Friend*. 

James  R.  Nugent,  city  counsel  of 
Newark,  gave  a  dinner  last  week  in 
honor  of  11.  von  llundelshauseii,  of  the 
New  Jersey  h'reie  Zeitung,  previous  to 
his  departure  for  Hermany,  where  he  will 
attend  the  golden  wedding  of  his 
parents. 


One  Month  After  Beginning  Business  We  Had  81  Chents 

some  of  them  the  largest  dailies  in  the  United  States.  Others  are  being 
added  rapidly. 

There  is  room  for  another  press  service — a  service  absolutely  free 
and  independent  and  not  afraid  to  send  out  news  as  it  really 

HAPPENS. 


For  UNCOLORED  Washington  correspondence  telling  the  IN¬ 
SIDE  of  things  write  us. 

Complete  telegraph  and  telephone  day  and  night,  “pony”  and 
special  news  reports  served  from  our  leased  wire  offices  at 
New  York,  Washington,  Philadelphia  and  Baltimore. 

AMERICAN  TELEGRAPH  PRESS.  District  Nal’l  Bank  Bldg.,  Washington,  D.  C. 


Conrad  Kimball,  who  ha>  been  with 
the  Harper  publicaiion.s  the  last  two 
y.ars,  will  hereafter  represent  To-day's 
.Magazine  in  the  Kastern  territory,  with 
bead(|uarters  in  .New  S'ork  City. 

Joseph  (ioodman.  formerly  presidtnt  j 
of  the  .Motor  World  Publish  ng  Co.  and  ' 
the  Bicycling  World,  of  New  York,  has  ‘ 
disposed  of  his  interests  in  these  pub-  ; 
lications  to  the  II.  B.  Swetland  Co.  and  j 
joined  the  staff  of  tlie  Prank  Presbrey  ; 
Co.,  general  advertising  a.gents.  New 
York. 

Harry  Porter,  vice-president  of  the; 
Prank  Presbrey  .Advertising  .Agency,  de-  i 
livered  an  interesting  address  recently  | 
before  the  Svracuse  .Advertising  .Men’s  j 
Clul).  '  I 

I 

Pred.  T.  Motz,  eastern  manager  of  : 
Burnard  &  Branham,  will  l  ave  to-day  j 
for  a  ten  days'  business  trip  to  Southern  I 
cities. 

.M.  T.  Sullivan  has  succeed. d  (leo.  L. 
Sullivan  as  automol,ile  editor  of  the 
New  A’ork  Tribune  The  latter  has 
joined  the  .Alco  Company's  forces. 


I  ELECTRICAL  PAGE  IDEA.] 

{Continued  fioin  I'Ofie  11.) 
tisers  can  be  counted  on  to  carry  the 
page  through  the  seasons  for  electrical 
advertising. 

To  aid  in  the  furtherance  of  this 
form  of  advertising,  the  Department  of 
Publicity  of  the  National  Electric  Lamp 
Association.  Cleveland,  O..  will  he 
glad  to  furnish,  without  cost,  cuts  and 
editorial  matter  pertaining  not  only  to 
electric  lighting,  hut  to  electric  heating, 
household  motors,  cooking  devices  of 
all  kinds,  for  the  reading  columns  of 
any  “People’s  Filectrical  Page”  in  any 
city.  Without  much  doubt  this  form 
of  advertising  will,  before  long,  be  in 
use  in  the  majority  of  the  larger  cities; 

I  and  it  is  hoped  that  this  detailed  ex¬ 
planation  of  the  “People’s  Electrical 
Page”  idea,  and  these  facts  and  figures, 
will  serve  to  interest  in  this  movement 
all  progressive  newspapers. 


r02  CHESTNUT  STREET 

Ri/LADELPH/A.  PA. 


Press  Clippings 


^  Everything  and  anything 
J  that  is  printed  in  any  news¬ 
paper  or  magazine,  ansrwhere — 
can  be  supplied  by 

BURRELLE 

45  lAlayette  Street.  New  York  CItgr 

■0TABLISHXD  A  qUARTBB  OF  A  OBVTUBT 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEJVn  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Manufacturers  Fine  Printing  Inka 
PHILADELPHIA.  PA. 


TAKE  IT  TO 


[WnMlAaTWIHEl 

TOSlWro  ENGRAVING  WV! 

154  Nassau  SUIX  **1.  1 


THE  LOVEJOY  CO.  **t*biiihed  185? 
ELECTROTYPERS 

and  Manufacturers  of  EIectrot.vpe  Machinery 

444-446  Pearl  Street  New  York 


Stereo  Blotter  Stereo  Red  Tag 
Bnglisli  Gauace  Stereo  Tissue 
Stereo  Paste  Clremlcals 

FREE  SAMPLES  UPON  REQUEST 

INTERNATIONAL.  PUBl^ISHERS  SUPPLY  CO. 
Proven  Newspaper  Supplies  117  John  Street.  New  York,  1).  S.  A. 


THE  EDITOR  AND  PUBLISHER. 


December  9,  1911 


*'*T]hie  Great  Horne  Mewspaper 

Total  Advertising  records 
show  that  during  the 
months  of 

October  amid  Novemniber 


Compared  with  the  same 
period  last  year 


INetoid^ 


men  ran 


GASNED  41,449  UNES 

New  York  World  LOST  Lines 

New  York  Herald  LOST  S8,44-S  Lines 

The  New  York  American  also  led  in  gains  during  October 
and  November,  separately  as  well  as  collectively. 

Figures  are  those  supplied  by  the  Statistical  Dept,  of  the  Evening  Post 


Why  is  it  that  the  New  York 
American  is  speeding  ahead 
of  its  competitors  ? 

Because  the  circulation  of  the 
New  York  American  is  the 
most  profitable  combination  of 
Quality  and  Quantity  in  the 
morning  field  —  because  it 
brings  the  “BEST  RE¬ 
SULTS”  to  its  advertisers. 


A  Newspaper  Big  rmd  Broad  enough  to  interest 
more  than  Two  Millions  of  Readers  Every  Week 


1 


